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This  month,  Cuiico  turns  the  iner- 
chundisiii;;  spotlight  on  canned  meat 
products — puts  in  the  hands  «»f  thou¬ 
sands  of  firocers  the  information,  ideas 
and  talking-points  that  huild  up 
volume  in  the  retail  store. 
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The  higger  the  grocer's  volume,  the 
higger  the  canner's  sales — that  is  the 
reason  for  these  advertisements — that 
is  vhy  we  suggest  that  you  follow  the 
series,  pass  them  to  your  salesmen, 
use  them  to  promote  your  own  brand. 


WAYS  TO  SELL  MORE 


EVERY  RETAIL  GROCER  SHOULD  HAVE 
THIS  BOOK...  AND  ITS  FREE,. 


New  York 

Now  York  Central  Bldg. 
Chicago 

104  So.  Michigan  Ave. 
San  Francisco 
111  Sutler  Street 


Chain  Store  Management 
National  Grocers  Bulletin 
Progrecsive  Grocer 
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A  FAITHFUL,  friendly  fellow  ...  and  DEPENDABLE. 

That’s  the  way  with  Heekin  Personal  Service.  Next  can¬ 
ning  season,  when  you  need  cans  you  need  them  quick  .  .  . 
right  on  the  dot.  And  that’s  where  Heekin  Dependable  Per¬ 
sonal  Service  counts.  When  you  use  Heekin  Cans  you  can 
count  on  them. 

Right  now  Heekin  factories  are  working  hard  .  .  .  building 
millions  of  cans  .  .  .  making  them  and  storing  them  so 
when  next  summer’s  crops  come  through  Heekin  will  be 
ready.  Heekin  Service  is  sure.  No  delays  .  .  .  no  excuses 
.  .  .  when  you  need  Heekin  Cans  they  are  there  .  .  .  always. 
Now  would  be  a  good  time  for  us  to  get  together  to  discuss 
your  can  requirements  for  the  year.  THE  HEEKIN  CAN 
COMPANY,  CINCINNATI,  O. 


HEEkIN  CANS 


HEEKIN 
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The  Sealing  of  Cans 
Under  Vacuum 
Opens  New  Possibilities 


No.  225  Vacuum 

Can-Closing 

Machine 


Alert  Canners  have  plans  for  new  and  pro¬ 
fitable  products  that  are  made  possible  by 
vacuum  sealing. 

Cameron  has  perfected  the  closing  machines 
that  attach  can  covers  in  a  Vacuum  Chamber. 


CAMEROX  CAX  MACHIXERY  CO. 

240  North  Ashland  Avenue  €hieag09  U.  S.  A. 
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FORTY-TWO 
MILLION  TIMES 

WE  TOLD  THEM 

Health  and  Freshness  Come  in  Cans" 


In  line  with  its  policy  of  service  to  Canners,  the 
Continental  Can  Company  has  been  running  a  con¬ 
tinuous  succession  of  forceful  full-color  Canned  Foods 
advertisements  which  have  pounded  away  at  the  old, 
unfounded  prejudice  against  Canned  Foods.  Through¬ 
out  1934  leading  national  magazines  whose  combined 
circulations  aggregate  a  total  of  forty-two  million  im¬ 
pressions,  have  carried  Continental’ s  Ccinned  Foods 
message  to  America’s  housewives. 

Canners  everywhere  report  tangible  evidence  that 
Continental’s  educational  crusade  is  exerting  a  tre¬ 
mendously  beneficial  influence,  both  with  consumers 
and  in  the  trade. 

Continental  is  proud  to  have  shared  in  making  1934 
a  successful  year  for  the  Ccinning  Industry. 


CONTINENTAL  GAN  COMPANY 

NEW  YORK  CHICAGO  SAN  FRANCISCO 


^^IT'S  BETTER  PACKED 


IN  TIN" 
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EDITORIALS 

VOTE  56  TO  4 — When  the  Tri-State  Packers 
Association  came  to  vote  upon  the  resolution 
regarding  the  Labeling  Question,  at  its  annual 
Convention  in  Philadelphia,  December  12-13,  two  reso¬ 
lutions  were  presented,  (a)  a  majority  report  made  by 
Hall  F.  Wrightson,  chairman  of  the  resolutions  com¬ 
mittee,  endorsing  Grade  Labeling,  and  (b)  a  minority 
resolution  made  by  Harry  L.  Cannon,  also  of  the  reso¬ 
lutions  committee,  endorsing  Discriptive  Labeling  as 
advocated  by  the  National  Labeling  Committee. 

The  upshot  of  the  long  discussion  and  debate  was  to 
table  both  resolutions,  and  a  resolution  from  the  floor 
to  submit  the  entire  proposition  to  the  membership 
by  mail,  together  with  a  form  of  ballot  for  the  mem¬ 
ber’s  vote.  This  mail  ballot  was  sent  out  to  the  110 
canner  members  on  January  3rd. 

A  tally  committee  composed  of  Mr.  Cannon,  Mr. 
Wrightson  and  Mr.  Roscoe  Wheatley,  a  vice-president 
of  the  association,  received  and  opened  the  60  ballots 
returned,  on  January  10th.  Result:  Majority  resolu¬ 
tion  (favoring  Grade  Labeling),  56;  Minority  resolu¬ 
tion  (favoring  Descriptive  Labeling),  4.  Why  the 
full  110  did  not  vote  constitutes  one  of  the  mysteries 
of  all  voting,  but  it  is  to  be  noted  that  the  56  votes  cast 
for  the  one  cause,  is  a  majority  of  the  total  mailed  out 
and  eligible  to  vote,  so  that  if  the  remaining  50  non¬ 
voters  all  cast  their  ballots  one  way  the  result  could 
not  be  changed.  In  as  much  as  the  Tri-States  have 
long  advocated  Grade  Labeling,  as  that  practice  had 
its  beginning  in  this  region,  the  result  is  not  surprising, 
but  evidence  of  the  division  of  opinion  on  this  question 
is  seen  in  the  statement  that  of  the  number  voting  19 
are  also  members  of  the  National  Canners  Association, 
and  that  16  of  these  19  voted  for  the  majority 
resolution.  • 

DON’T  WORRY! — We  have  said  that  our  industry 
is  out  of  the  depression,  sitting  pretty,  and  it  is ; 
but  there  are  a  lot  of  men  in  it  who  are  badly 
worried  over  the  flnancial  question,  tortured  with  the 
query:  “How  are  we  ever  going  to  pay  back  our 
Government’s  heavy  borrowings?”  There  are  few 
businesses  of  any  size  that  at  some  period  in  their 
year’s  operations  would  not  become  “jittery,”  in  the 
same  way,  if  they  stopped  to  ask  themselves  that  ques¬ 
tion.  But  they  work  out,  and  so  will  this.  An  English 
economist  of  note  has  said  that  if  this  country  were 
to  continue  borrowing  at  the  present  rate  for  twenty 
years  the  Government  would  still  be  solvent,  and  not 
in  as  severe  a  position  as  England  is  today.  And 
England  is  working  out  of  its  depression.  Or  to  put 
it  another  way :  what  is  a  34  billion  dollar  debt  against 


a  400  billion  dollar  value?  There  is  not  a  bank  state¬ 
ment  that  you  have  read  in  the  past  month,  which,  if 
fully  analyzed,  does  not  make  a  worse  showing  than 
this,  yet  those  banks  are  boasting  of  their  strong 
position  and  showing. 

The  trouble  is,  of  course,  due  to  the  archaic  ideas 
about  money  and  finance  universally  prevalent;  but 
possibly  still  more  to  the  unwillingness  to  change — 
even  for  the  better — when  that  change  relates  to  the 
methods  of  financing.  Make  the  statement  that  the 
present  banking  system  is  unconstitutional,  and  that 
the  manner  in  which  it  dictates  to  and  controls  indi¬ 
viduals  and  industry,  is  destructive  and  unavoidably 
leads  to  panics,  depressions  and  disaster,  and  999  out 
of  every  1,000  faces  will  go  white,  with  staring  eyes, 
as  if  a  blasphemy  had  been  uttered.  Their  brains  fail 
utterly  to  believe  their  ears;  their  reason  balks;  they 
do  not  try  to  find  words  to  object;  they  just  moan 
‘‘you’re  crazy.”  Test  it  out  on  yourself !  What  is  your 
reaction,  at  this  moment,  to  what  we  have  just  said? 

But  make  no  mistake,  the  workings  of  the  banking 
system  are  being  studied  by  millions  today ;  the  country 
is  gradually  but  certainly  rousing  itself,  and  you  will 
hear  more  of  it  in  Congress  than  ever  before,  and  you 
will  see  actions  taken  there,  which,  unless  you  have 
studied  and  understand,  will  fill  you  with  dread,  espe¬ 
cially  as  the  enemies  of  all  change  will  be  croaking 
loudly  of  dire  calamities — in  the  hope  of  preventing 
the  change. 

You  readers  who  followed  our  series  of  articles  on 
“Let’s  Talk  Money  and  Banking,”  or  read  the  little  red 
book  reprint  of  it,  will  recognize  the  trend  of  this 
Congressional  action ;  and  you,  who  may  not  have  read 
either,  we  urge  you,  for  your  own  peace  of  mind,  to 
get  out  that  copy  and  read  it,  or  re-read  it.  There  is 
nothing  socialistic  or  revolutionary  about  it.  It  is 
just  a  plain  explanation  of  what  banking  is,  how 
it  works,  and  how  it  might  be  better  used  for  the  good 
of  all,  instead  of  for  the  good  of  the  bankers  only. 
There  is  a  swelling  demand  from  certain  sections  of 
the  country  that  the  Government  put  into  effect  the 
very  things  that  little  book  advocates.  Even  Mariner 
Eccles,  the  new  head  of  the  Federal  Reserve  System, 
seems  to  lean  towards  this  needed  change. 

In  that  little  book,  “Let’s  Talk  Money  and  Banking,” 
we  reprinted  a  pamphlet  by  Gerald  G.  McGeer,  of 
Vancouver,  B.  C.,  entitled  “The  Conquest  of  Poverty,” 
because  it  gives  further  enlightenment  on  banking  in 
Canada  as  well  as  in  the  U.  S.  A.,  and  furnishes,  as  we 
believe,  the  only  way  in  which  business  can  resume  at 
the  old  stand;  the  only  way  in  which  the  unemployed 
can  be  rehired  and  given  a  chance  to  earn  a  living ;  the 
only  way  in  which  our  Government,  or  any  other,  can 
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release  itself  from  the  bondage  of  debt  spun  by  the 
spider  of  the  banking  system,  and  growing  tighter 
and  tighter  with  every  passing  day.  Yet  it  is  to  keep 
that  spider  unharmed  and  unchanged  that  the  un- 
changeables,  the  stand-patters,  the  financially  ignorant 
public,  oppose  any  suggested  change  in  our  monetary 
system.  Of  course,  the  bankers  say  that  to  change 
would  be  ruinous;  that  demoralization  would  ensue, 
etc.  But  even  many  bankers  have  come  to  see  that 
their  position  is  untenable,  that  they  have  long  had 
a  privilege  to  which  they  were  never  entitled,  and  that 
there  is  no  way  out  of  this  depression  except  in  the 
change  suggested.  They  see  that  the  banks  are  in  a 
jam,  and  that  even  they  do  not  know  how  to  get  out. 

But  the  point  we  wished  to  make  was  that  this  same 
Gerry  G.  McGeer,  K.  C.,  M.  L.  A.,  has  just  been  elected 
Mayor  of  Vancouver,  B.  C.,  by  an  astounding  popular 
majority.  Out  of  44,087  votes,  he  polled  34,521,  in  a 
record  heavy  vote  for  a  mayoralty  election,  and  the 
Vancouver  Sun,  of  December  13th,  following  the  elec¬ 
tion,  among  other  things,  said :  “Now  he  is  the  cham¬ 
pion  of  those  who  believe  in  national  control  of  the 
national  currency  and  credit,  a  fight  that  he  began 
18  years  ago  in  the  Legislature  with  his  demand  for 
a  Provincal  Bank.”  He  has  gone  up  and  down  the 
highways  of  the  Province  of  British  Columbia  preach¬ 
ing  this  banking  reform;  he  made  a  determined  fight 
before  the  Canadian  Parliment  in  Ottawa  last  summer, 
and  now  he  has  been  elected  Mayor  of  the  chief  city 
of  his  Province — ^because  the  people  have  learned 
finance  and  want  him. 

Watch  the  number  of  Senators  and  Congressmen 
who  advocate  this  same  banking  reform  in  this  present 
Congress;  for  McGeer  is  right,  there  is  no  other  way 
out  of  this  depression,  no  other  way  to  conquer  poverty 
than  through  and  by  means  of  this  change.  With  a 
Government  Bank — and  no  other  such  bank  permitted 
to  operate — the  present  bonded  indebtedness  that  now 
worries  you  can  be  called  in  and  paid  off  at  once,  saving 
a  billion  and  a  quarter  dollars  per  year  in  interest. 
The  bankers  hold  most  of  these  Government  bonds, 
issuing  money  against  them,  and  lending  ten  times 
their  face  value  in  credit — actually  LENDING 
MONEY  BACK  TO  THE  GOVERNMENT  AT  IN¬ 
TEREST — ^not  money,  however,  but  merely  the  credit 
of  the  bank,  at  interest.  If  the  bankers  can  operate 
upon  Government  bonds  in  their  possession,  when 
these  bonds  have  been  returned  to  the  possession  of 
the  Government  certainly  the  Government  could  like¬ 
wise  issue  money  or  credit  against  them,  and  save  all 
the  interest  charges.  That  merely  means  that  the 
Government  would  be  doing  what  the  bankers  are 
doing  every  day.  If  the  Government  is  “good”  for  the 
bonds — and  it  most  certainly  is — ^then  it  would  surely 
be  as  good  for  the  money  it  issued,  or  the  credit 
against  those  self-same  bonds !  Of  course,  it  would  be 
better  since  interest  would  not  be  eating  the  vitals  out 
of  the  bonds.  And  this  would  correct  a  ridiculous 
contradiction.  Thus:  the  Government  is  responsible 
for  and  gives  all  value  to  all  money,  yet  when  the 
Government  wants  money  it  goes  to  the  bankers  to 
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borrow,  and  it  pays  interest  to  the  bankers  for  the 
use  of  its  own  money !  In  fact,  should  not  the  borrower 
go  to  the  Government  to  borrow  money,  and  pay  the 
Government  interest  for  its  use? 

Well,  that  is  what  is  going  to  be  done;  that  is  the 
change  in  the  money  system  that  will  take  place,  and 
about  which  you  will  hear  much  in  the  months  to 
come.  You  will  do  well  to  post  yourself — to  learn 
something  about  the  money  you  constantly  seek  and 
spend,  and  how  at  present  it  is  now  manipulated 
against  you.  That  change  will  not  be  destructive  ex¬ 
cept  to  the  banking  business.  It  will  be  the  greatest 
blessing  ever  granted  to  struggling  humanity.  In  all 
this  there  is  no  condemnation  of  the  individual  banker. 
He  has  merely  operated  the  system  as  it  was  handed 
down  to  him,  improved  it  for  his  own  good  and  made 
it  more  productive  possibly,  but  the  banker  has  played 
the  game  as  he  understood  it,  and  which  he  considered 
perfectly  legitimate  and  honest.  It  is  not  the  men  at 
fault,  speaking  largely,  but  the  system  under  which 
they  work ;  that  system  must  be  scrapped  and  the  con¬ 
trol  of  money  returned  to  the  Government  where  it 
belongs. 

The  world  has  come  to  see  that  when  Alexander 
Hamilton,  the  first  Secretary  of  the  Treasury,  took 
the  custody  of  money  away  from  the  Government  and 
handed  it  over  to  individuals,  he  did  an  unwise  and  an 
unjust  thing,  contrary  to  the  Constitution,  and  against 
the  expressed  opposition  of  George  Washington  and 
apparently  of  all  other  members  of  his  Cabinet  or 
and  to  restore  control  of  money  to  the  Government 
where  it  belongs.  That  is  the  essence  of  this  whole 
question.  There  is  nothing  communistic,  socialistic  or 
otherwise  about  such  a  move. 

The  difficulty  was  that  everybody,  seemingly,  be¬ 
lieved  that  our  banks  were  under  Government  control, 
especially  national  banks,  and  the  Federal  Reserve 
banks.  Since  they  have  learned  that  all  of  the  banks, 
of  every  kind,  are  individually  owned,  individually 
controlled — independent  businesses  for  making  money, 
like  your  canning  company — merely  subject  to  inspec¬ 
tion  at  intervals,  and  to  the  usual  laws  like  other  in¬ 
dustries,  sentiment  has  changed,  or  is  changing 
rapidly,  and  will  go  on  changing  until  this  most 
essential  feature  of  the  Government  is  restored  in.toto. 
Nothing  wild  about  that.  It  is  just  common  sense, 
something  to  be  glad  about,  not  worried  about. 
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*  *  *  and  they  both 

use  the  same  cutter! 

Here’s  the  first  and  only  machine  that  success¬ 
fully  and  satisfactorily  cuts  corn  for  both  whole 
grain  and  cream  style  packing — the  Sprague- 
Sells  Universal  Corn  Cutter. 


Help  growers  prevent  losses 

from  SEED  ROTTING  and 
DAMPING  -  OFF 


SUPPLY 


SEMESAN 

TREATED 


SEED 


Make  sure  now  that  your  growers  _ 

get  a  good  start  toward  bigger,  better  vegetable  yields 
by  supplying  them  with  SEMESAN-treated  seed. 


SEMEIS  AN — used  as  a  dust  or  liquid  — reduces  seed 
rotting,  increases  stands,  checks  seedling  damping-ofl  and 
improves  yields.  Yet  it  costs  very,  very  little.  One  pound 
of  SEMESAN  will  treat  from  240  to  1,000  pounds  of 
seeds  for  only  Jc  to  lea  pound. 

Growers  everywhere  have  used  SEMESAN  profitably 
for  more  than  1  1  years.  Write  for  Vegetable  Booklet  8-A. 


BAYER-SEMESAN  COMPANY  INC. 

DU  PONT  BLDG.  WILMINGTON,  DEL. 


It  increases  the  yield  on  either  style  from  5% 
to  15%  over  other  cutters  and,  in  some  cases, 
pays  for  itself  in  a  single  season. 

Quality  of  the  pack,  too,  is  highly  improved, 
resulting  in  greater  profits  and  satisfaction  all 
the  way  'round. 

Let  the  Universal  help  you  make  this  year 
one  of  the  most  profitable  in  your  history! 

Mail  the  coupon  for  full  information  on  this 
sensational  new  cutter,  as  well  as  our  new 
complete  catalog  No.  200. 

Modem  Canning  Equipment  for  ALL  Food  Products 

SPRAGUE-SELLS  CORPORATION 

Division  of  FOOD  MACHINERY  CORPORATION 
HOOPESTON,  ILLINOIS 


SPRAGUE-SELLS  CORPORATION 
Hoopeston,  Illinois 

Please  send  without  obligation  full  details  of 
the  Universal  Corn  Cutter  and  your  new 
General  Catalog  No.  200. 

Name . 


Firm- 


Address.. 


A-20T 


THE  ROD  SPLIT 
AND  SKIN  REMOVER 


helps  another  canner  to  pack 

Qualityl 


Auburn.  N.  Y.,  August  8,  1932. 
THE  SINCLAIR-SCOTT  CO..  Baltimore,  Md. 

Gentlemen : 

Since  writing  you  on  June  28th,  at  which  time  we  gave  you 
our  first  impression  of  the  operation  of  your  new  Rod  Split  and 
Skin  Remover  and  Washer,  we  have  had  the  opportunity  to  ob¬ 
serve  it  throughout  the  entire  pack  of  peas  recently  finished  at 
this  plant.  We  have  no  further  comment  than  that  we  offered 
in  the  above  letter  except  to  say  that  we  believe  the  machine  is 
the  best  development  along  this  line  to  date,  for  the  particular 
purpose  it  was  designed. 

Our  entire  output  of  No.  1,  2  and  3  sieve  peas  went  through 
it,  and  it  is  only  fair  to  report  that  the  results  when  we  graded 
these  peas  for  quality,  at  the  end  of  the  season,  justified  this 
installation. 

Yours  very  truly, 

H.  C.  Hemingway  &  Co., 

By  R.  W.  Hemingway,  President. 


THE  SINCLAIR-SCOTT  CO.,  Baltimore,  Md. 

The  Original  Grader  House 
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GRADE  LABELING  OF  CANNED  FOODS 

A  Report  Made  by  the  Consumers  Advisory  Board  to 
Division  Administrator  Armin  W.  Riley,  December  21,  1934. 


Labeling  the  quality  of  canned  fruits  and  vegetables 
has  been  proposed  as  a  means  of  guiding  consumers  in 
their  purchasing.  This  system  has  been  operating  for 
many  years  in  Canada,  where  the  canning  industry  de¬ 
scribes  its  products  in  terms  of  grades  established  by  the 
Canadian  Department  of  Agriculture,  and  where  Govern¬ 
ment  inspectors  enforce  both  the  sanitary  and  grading 
regulations. 

In  order  to  study  the  practical  application  of  Govern¬ 
ment  grading,  under  marketing  conditions  similar  to  those 
in  the  United  States,  representatives  of  the  NRA  Con¬ 
sumers  Advisory  Board  and  of  the  Bureau  of  Agricultural 
Economics,  U.  S.  Department  of  Agriculture,  visited  the 
principal  Canadian  canneries,  interviewed  retailers,  whole¬ 
salers,  plant  managers.  Government  officials  and  magazine 
editors.  Physical  tests  of  the  quality  of  Canadian  canned 
products  were  also  made. 

The  results  of  this  survey  appear  in  this  report.  Written 
authorization  to  quote  the  Canadian  opinions  appearing 
in  it  has  been  obtained  in  each  case. 


SUMMARY  OF  REPORT 

A  survey  of  Canadian  Government  grade  labeling  of 
canned  fruits  and  vegetables,  made  jointly  in  Canada 
by  the  Consumers  Advisory  Board  and  the  Bureau  of 
Agricultural  Economics,  finds  that  the  obligatory  state¬ 
ment  of  quality  grades  on  all  labels  serves  both  to 
promote  orderly  marketing  and  to  protect  consumers. 

Impetus  to  make  the  survey  came  from  the  fact  that 
the  canning  industry  in  the  United  States,  through  a 
committee  of  its  Code  Authority,  has  expressed  a  will 
to  place  more  information  on  labels  for  the  guidance 
of  purchasers.  While  there  is  agreement  between  the ' 
canning  industry  and  Government  advisers  that  this  is 
desirable,  the  terms  in  which  this  information  shall  be 
expressed  have  been  a  subject  of  discussion  for  several 
months.  The  industry  has  proposed  placing  “descrip¬ 
tive  terms”  on  canned  food  labels.  The  Government 
advisers  have  urged  the  adoption  of  definite  quality 
grades,  such  as  those  developed  for  commercial  usage 
by  the  Bureau  of  Agricultural  Economics. 

The  latter  plan  embodies  the  main  principles  of 
Government  grading  as  practiced  for  many  years  in 
Canada.  The  present  survey  by  the  Consumers  Ad¬ 
visory  Board  had  as  its  aim  an  examination  of  the 
practical  workings  of  the  Canadian  system  for  their 
possible  bearing  on  the  labeling  problems  facing  the 
canning  industry  in  the  United  States.  Interviews 
were  had  with  Canadian  canners,  wholesalers,  re¬ 
tailers,  plant  managers.  Government  officials  and  pub¬ 
lishers.  Their  statements,  included  in  the  survey  re¬ 


port,  strongly  indicate  the  practicability  and  usefulness 
of  the  Canadian  grading  system.  In  summary  the 
report  states : 

“Canner  and  trade  opinion  is  behind  the  grading 
regulations  in  Canada,  making  the  task  of  enforce¬ 
ment  a  routine  matter  for  the  authorities.  Co-opera¬ 
tive  relations  between  the  industry  and  the  Govern¬ 
ment  agencies  has  developed  over  the  long  period  of 
years  during  which  the  Meat  and  Canned  Foods  Act 
has  been  on  the  Canadian  statutes.  Avoidance  of  legal 
action  in  labeling  disputes  has  been  obtained  by  the 
expedient  of  placing  the  goods  under  temporary 
detention,  pending  a  re-check  on  their  actual  grade 
ratings.  There  is  a  tendency  to  consider  mis-labeling 
an  involuntary  act,  and  eyery  opportunity  is  given  the 
canner  to  correct  the  statement  of  grade  on  his  labels. 
All  canners  interviewed  are  of  the  opinion  that  Govern¬ 
ment  is  useful  to  their  industry.  No  one  of  them  would 
willingly  abandon  the  system. 

“Canadian  consumers  are  gradually  coming  to  use 
grade  labels  as  guides  in  their  buying.  In  Canada,  as 
elsewhere,  the  professional  sellers  have  more  control 
over  the  manner  of  conducting  business  than  have  the 
amateur  consumer  buyers.  Yet  the  compulsion  to  sell 
by  grades  keeps  the  prices  of  a  retailer  in  line  with 
those  of  competitors  in  the  same  district.  This  is  par¬ 
ticularly  helpful  as  protection  in  poor  districts  where 
stores  stock  only  Standard  quality  goods  and  cannot 
successfully  ask  fancy  prices  for  them.  In  general, 
the  Canadian  consumer  may  buy  solely  by  price  and 
still  be  assured  that  her  purchase  falls  within  the  grade 
uniformly  marketed  within  that  price  range  all  over 
Canada. 

“It  is  the  conviction  of  the  Consumers  Advisory 
Board  that  the  canning  industry  itself  is  one  of  the 
chief  beneficiaries  of  the  law. 

“The  amicable  settling  of  disputes,  among  members 
of  the  industry  and  between  industry  and  Government, 
is  not  the  least  of  the  by-products  enjoyed  from  the 
uniform  and  stable  operation  of  the  regulations.  The 
compulsion  to  make  violators  live  up  to  sanitary  rules 
is  likewise  for  the  good  of  the  entire  industry.  The 
discovery  by  Government  inspectors  of  improperly 
graded  products;  the  Government  checks  on  plant 
managers’  grading;  and  the  supervision  of  standard 
size  containers  are  other  similar  by-products. 

“The  Canadian  device  for  obtaining  prompt  action 
in  grading  disputes  appears  in  the  use  of  the  “Held” 
tag.  Government  inspectors  may  at  any  time  place  this 
tag  on  a  lot  of  canned  products  and  thus  detain  it  until 
the  canner’s  grading  of  it  is  checked  at  Ottawa.  If 
the  canner’s  grading  is  proved  right,  the  inspector 
releases  the  lot  for  immediate  shipment,  with  the  loss 
of  no  cash  and  only  a  few  days  time.  If  the  inspector’s 
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Information  of  Interest  to  Canners  Who  Want  to  Make  1935  a  More  Profitable  Year 


PUMPKIN  CANNER  “TAKES  IT  ON  THE  CHIN”  NO  LONGER 


Another  Langsenkamp  Achievement  Puts 
Profit  Into  Pumpkin  Packing 

INDIANA  PUMPKIN  SYSTEM  LOWERS  COSTS  WHILE  INCREAS¬ 
ING  CAPACITY  AND  PRODUCING  A  HIGH  QUALITY  PRODUCT 


Facts  Available  for  ** Doubting 
Thomases’’  and  Others  In¬ 
terested  in  Taking  Pumpkin 
Out  of  the  Red 

Canners  who  pack  pumpkin — most  of 
them  anyway — ^have,  heretofore,  known 
in  advance  that  the  figures  at  the  end  of 
the  season  were  going  to  produce  a  de¬ 
pressed  feeling.  Packing  pumpkin  at  a 
loss,  or  at  best  with  no  profit,  has  seem¬ 
ingly  become  such  a  settled  fact  that 
"nothing  can  be  done  about  it”  is  a  gen¬ 
erally  accepted  belief. 

But  the  experience  of  pumpkin  pack¬ 
ers  with  the  Indiana  Pumpkin  Wilting 
System  clearly  indicates  that  Langsen¬ 
kamp  has  done  something  about  it.  They 
have  very  effectively  exploded  the  no- 
profit-on-pumpkin  myth.  The  Indiana 


Pumpkin  Wilting  System  has  demon¬ 
strated  that  pumpkin — the  finest  ever 
offered  to  the  market — can  be  packed  at 
A  PROFIT. 

The  Indiana  Pumpkin  Wilting  Sys¬ 
tem  is  almost  completely  automatic.  Not 
only  does  the  product  progress  through 
the  system  automatically  but  power  and 
steam  is  conserved  by  controls.  The  fin¬ 
ished  product  is  higher  in  quality  due  to 
uniformity  of  the  rich  golden  color,  the 
retention  of  a  large  percentage  of  the 
natural  sugar  and  controlled  moisture  in 
the  can.  Can  be  regulated  to  desired 
consistency. 

The  complete  system  consists  of 
pumpkin  washer,  cutter,  seeder,  eleva¬ 
tor,  wilter,  screw  conveyor,  pulper,  fin¬ 
isher  and  pump  to  the  filling  machine. 
Entire  equipment  can  be  assembled  in 
space  30  feet  square. 


Made  of  metal  throughout,  the  Indi¬ 
ana  Pumpkin  System  insures  improved 
sanitary  conditions  and  eliminates  flat 
sours.  Operated  with  small  power  con¬ 
sumption;  steam,  equally  economical, 
supplied  through  five  to  seven  %-inch 
valves,  one-fourth  turn  open.  Hoagland 
Packing  Co.,  Franklin,  Indiana,  handled 
equal  tonnage  with  Indiana  System  and 
one  boiler  that  with  old  equipment  re¬ 
quired  five  boilers. 


WRITE  FOR 

COMPLETE  INFORMATION 

Detailed  information  on  the  Indiana 
Pumpkin  Wilting  System  supplied  on 
request  to  interested  canners. 


"Efficiency  in  the  Canning  Plant" 
INDIANAPOLIS,  INDIANA 


An  Indiana  Pumpkin  System  capable  of  handling  70  tons  of  pumpkin  in  ten  hours,  can  be  installed  in  a  space  30  feet  square. 
Savings  in  steam,  over  old  method,  have  been  noted  as  high  as  90  per  cent.  Labor  costs  reduced  75  per  cent. 
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grade  is  correct,  the  canner  is  put  to  the  trouble  of 
relabeling  the  lot. 

“This  simple  action  serves  as  a  buffer  between  the 
canner  and  the  courts.  The  ‘Held’  tag  is  respected 
in  Canada.  It  is  important  to  note  that  the  law  provides 
penalty  against  the  man  who  removes  a  ‘Held’  tag,  and 
not  against  the  canner.  Action  in  disputes  is  thus  had 
with  a  minimum  of  waste.  No  Canadian  grade  ques¬ 
tion  has  gotten  into  the  courts,  except  in  one  instance 
where  the  use  of  the  ‘Held’  tag  was  upheld. 

“The  administration  of  the  grading  law  has  been 
since  its  inception  in  the  hands  of  Mr.  C.  S.  McGilliv- 
ray,  chief  canning  inspector.  The  lively  opposition 
with  which  the  canners  first  met  the  law  raised  con¬ 
siderable  heat  during  the  experimental  years,  when 
compliance  with  the  Act  was  urged  upon  the  industry 
rather  than  imposed.  Rigid  enforcement  has  been  the 
rule  now  for  about  eight  years.  While  argument  about 
certain  features  of  the  Act  was  heard  in  Canada  from 
several  industry  members,  the  conception  of  scrapping 
the  essential  points  of  grade  labeling  was  in  the  mind 
of  no  one  interviewed. 

“At  no  talks  had  with  canners,  wholesalers,  retailers 
or  publishers  did  any  Canadian  official  listen  in.  From 
observations  of  the  contacts  between  inspectors  and 
canners,  however,  the  relationship  appeared  on  a  co¬ 
operative  and  friendly  plane.  In  considering  the  pos¬ 
sible  value  of  Canadian  experience  to  canners  in  the 
United  States,  emphasis  should  be  placed  on  the  re¬ 
strained  use  of  pressure  upon  violators,  whether  they 
be  voluntary  or  involuntary.  The  ‘Held’  tag  device, 
reasonably  applied,  seems  to  the  investigators  an  essen¬ 
tial  contribution  to  the  charted  and  orderly  course  of 
the  canning  industry  in  Canada. 

“Certain  fears,  entertained  by  some  members  of  the 
United  States  Canning  industry,  have  not  materialized 
under  Canadian  grading  practice. 

“The  prices  of  like  products  in  the  same  grade  are 
not  frozen  to  one  level.  The  spread  is  often  small,  yet 
evidence  appears  that  a  product,  either  through  adver-. 
tising  or  superior  merit  or  both,  can  command  a 
premium  over  rival  brands  of  the  same  grade. 

“Samples  of  various  canned  fruits  and  vegetables 
were  purchased  from  retailers’  shelves  in  Canada  and 
graded  on  the  basis  of  United  States  grades.  The 
grades  of  the  products  examined  were  in  large  measure 
comparable  to  the  packs  of  similar  quality  in  the 
United  States.  While  a  few  differences  were  noted,  on 
the  whole,  it  appears  that  the  Canadian  packs  are 
quite  consistently  in  line  with  the  grades  claimed  for 
them. 

“The  comparison  between  the  grades  packed  in  the 
two  countries  is,  however,  not  the  essential  point,  since 
the  United  States  industry  could  establish  grades  on 
any  level  it  might  wish.  The  matter  of  prime  impor¬ 
tance  is  whether,  under  Government  grading,  the 
Canadian  grades  are  clearly  defined  for  practical  mar¬ 
keting  purposes ;  and  this  fact  was  held  by  the  investi¬ 
gators  as  clearly  shown. 


“The  variations  in  price  and  quality  within  each 
grade  demonstrate  that  Canadian  canners  do  not  try 
to  produce  foods  just  good  enough  to  make  the  grade, 
but  rather  that  they  pack  as  well  as  they  know  how 
in  order  to  obtain  the  higher  prices  to  be  had  for  goods 
of  known  attractiveness. 

“The  space  taken  by  canning  advertisers  in  Canadian 
publications  is  no  less  under  grade  regulations  than 
before.  Advertising  by  brand  name  is  the  rule;  and 
such  brand  advertising  assures  the  canner  a  cash 
premium  for  his  goods  over  those  rivals  who  do  not 
thus  pay  to  stimulate  consumer  interest. 

“The  cost  of  inspection  and  Government  grading  is 
born  by  the  Government  itself.  Through  regular  visits 
to  canneries  and  through  surprise  visits  to  warehouses 
and  stores,  a  comparatively  small  inspection  staff  man¬ 
ages  to  obtain  compliance  at  a  cost  so  low  that  the 
sanitary  inspection  results  alone  would  justify  it. 

“The  Consumers’  Advisory  Board,  on  the  basis  of 
its  findings  in  Canada,  believes  that  the  uniform  grade 
labeling  of  canned  fruits  and  vegetables  would  result  in 
increased  sales  and  better  marketing  conditions  in  the 
United  States,  and  would  put  American  consumers  in 
a  receptive  mood  for  advertising  based  on  a  factual 
quality  appeal.” 

(Following  is  an  extract  of  the  20  page  report, 
covering  the  salient  features,  with  the  idea  of 
axplaining.) 

OPERATION  OF  THE  CANADIAN  GRADE 
LABELING  LAW 

Requirements — The  declaration  of  quality  grades  on 
canned  food  products  is  obligatory  in  the  Dominion  of 
Canada  under  the  Meat  and  Canned  Foods  Act  of  1907, 
as  amended  in  1927. 

Regulations  under  the  law  state  that,  unless  other¬ 
wise  provided  for,  the  standards  of  quality  shall  be 
known  as  “Fancy,”  “Choice,”  “Standard,”  and 
“Second.”  The  grades  must  be  printed  upon  the  prin¬ 
cipal  part  of  the  label  in  letters  not  less  than  three- 
eights  of  an  inch  in  height.  The  word  “Quality”  must 
also  appear  (viz.  “Choice  Quality”)  ;  but  “Quality” 
may  appear  in  a  smaller  type  if  it  better  suits  the 
label  design. 

Also  on  the  label  must  appear  the  name  and  address 
of  the  packer,  or  of  the  first  dealer,  and  a  true  descrip¬ 
tion  of  the  contents.  All  labels  must  have  the  approval 
of  the  Fruit  Commissioner. 

Labels  for  containers  which  have  not  been  standard¬ 
ized  for  size  must  show  the  net  and  drained  weight  on 
the  label. 

All  packages  of  canned  goods  must  show  the  permit 
number  of  the  establishment  producing  them. 

Enforcement  of  the  Law — The  following  regulations 
apply  to  all  Canadian  canneries  which  ship  product 
outside  the  Province  in  which  they  are  located : 

Each  establishment  must  operate  under  a  numbered 
license.  It  must,  at  all  times,  be  ready  to  receive  rep¬ 
resentatives  of  the  Minister  of  Agriculture.  These 
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SWEETS  FOR  SALE 


The  crop  of  Canners  Sweets,  as  no  doubt  you  know,  was 
short  this  past  season.  We  are  fortunate  however,  in  having 
a  few  of  the  following  varieties  for  sale — 

PERFECTION  HORSFORDS  ADVANCERS 

SURPRISE  GREEN  ADMIRALS  ALDERMAN 

PREMIUM  GEM 

We  also  have  some  Alaskas. 

The  above  are  f.o.b.  our  growing  point,  Bozeman,  Montana  and  are 
1 934  crop,  first-class  stock. 

If  you  are  in  need  of  Peas  or  other  Seeds  for  delivery  this  Spring, 
write  us  for  prices. 

We  hope  you  will  call  and  see  us  at  our  booth  at  the  Canners  Con¬ 
vention  at  Chicago,  January  14th  to  18th. 


D.  LANDRETH  SEED  COMPANY 

BRISTOL,  PA. 


Business  Founded  1784. 


151  Years  in  Business. 


. .  uJiviiion  of  the  . . 

PHILLIPS  PACKING  COMPANY,  Inc 

Packers  of  T^killips  Delicious  Qualilif  Canned  ^Joo()s 

C;|]HBRIDGE  •  MARYLAND.  L.S.A. 
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report  sanitary  conditions ;  they  can  close  down  a  plant 
until  unsanitary  conditions  are  remedied;  they  can 
cause  to  be  detained  products  not  meeting  regulation 
The  inspectors  also  draw  samples  from  the  various 
packs.  They  cut  some  samples  and  determine  their 
grades  in  the  plant,  and  send  comparable  samples  to 
be  graded  at  the  office  of  the  Chief  Canning  Inspector 
at  Ottawa. 

In  case  of  disagreement  in  grade  determination,  the 
inspector  may  place  a  “Held”  tag  upon  the  lot.  The 
goods  cannot  be  moved  until  a  re-check  of  the  grade 
is  made  at  Ottawa.  If  the  grade  is  found  incorrectly 
stated,  the  canner  must  re-label  the  lot  before  the 
“Held”  tag  can  be  removed  and  the  goods  thus  freed 
from  detention. 

Typical  Example  of  Inspection  Service — The  work¬ 
ings  of  the  law  may  be  illustrated  by  the  following 
routine  steps  through  which  a  canner  must  proceed  in 
order  to  do  business  in  Canada.  .  .  .  The  John  Doe 
Company  wrote  to  the  Fruit  Branch  of  the  Depart¬ 
ment  of  Agriculture  in  Ottawa  stating  that  a  canning 
business  was  to  be  undertaken  and  requesting  an 
establishment  number. 

A  Department  Inspector  visited  the  plant  and  found 
it  up  to  sanitary  requirements. 

The  Minister  of  Agriculture  issued  to  the  company  a 
permit  to  operate  as  Establishment  No.  999.  The  com¬ 
pany  has  been  in  production  for  a  year.  The  grade 
declarations  on  its  labels  are  those  determined  by  the 
plant  manager,  who  has  sampled  and  graded  each  lot. 
The  government  inspector,  coming  into  the  plant  to 
cut  samples  at  any  time,  has  found  that  his  quality 
grading  is  in  agreement  with  that  of  the  plant  man¬ 
ager  in  every  case,  and  that  the  grading  of  the  samples 
sent  to  Ottawa  likewise  conforms  to  their  separate 
findings. 

On  one  visit,  for  example,  the  inspector  finds  that 
500  cases  of  size  3  peas,  labeled  “Choice  Quality”  was 
in  reality  only  “Standard  Quality.”  He  attached  a 
“Held”  tag  to  the  lot,  thus  detaining  the  whole  500 
cases.  Copies  of  his  grading  report,  and  of  the  plant 
manager’s,  were  forwarded  to  Ottawa.  More  samples 
were  taken  for  a  re-check.  The  Ottawa  grading  con¬ 
firmed  the  inspector  that  the  peas  vere  “Standard 
Quality.”  The  John  Doe  Company  relabeled  the  lot 
as  “Standard  Quality,”  the  “Held”  tag  was  removed, 
and  the  lot  released  for  shipment. 

One  hundred  cases  of  peaches  were  found  to  be 
“Choice  Quality”  by  the  inspector.  These  were  destined 
for  export  to  England.  An  export  certificates  was 
issued  to  the  John  Doe  Company.  There  were  no 
labeling  requirements,  since  the  law  does  not  make 
quality  declaration  obligatory  on  export  goods. 

Use  of  “Held”  Tag — The  “Held”  tag  is  an  important 
and  very  simple  device  to  keep  grading  disputes  out  of 
litigation.  It  is  applicable  in  the  case  of  all  meats  and 
canned  fruits  and  vegetables  destined  for  inter- 
Province  trade.  Several  years  ago,  a  test  case  appeared 
in  which  an  Ottawa  marketing  official  removed  a 
“Held”  tag  which  a  Department  of  Agriculture  Inspec¬ 
tor  had  placed  on  the  carcass  of  a  calf.  The  Court  up¬ 


held  the  Meat  and  Canned  Foods  Act  and  fined  the  city 
of  Ottawa  $100  for  its  agent’s  action  in  removing  the 
tag.  Since  then  the  “Held”  tag  has  been  respected. 
It  allows  an  inspector  to  seize  and  detain,  at  any  time 
and  in  any  place,  any  canned  food  products  he  finds 
mislabeled,  unsatisfactory  for  use,  etc. 

The  number  of  inspectors  in  Canada  is  not  adequate 
to  grade  samples  of  all  the  canned  food  packed. 
Reliance  for  enforcement  of  the  law  is  partially  placed 
on  surprise  visits  to  canneries,  wholesalers  and  re¬ 
tailers.  There  is  inconvenience  and  expense  involved 
whenever  a  “Held”  tag  is  used.  This  serves  as  a 
deterrent  to  false  quality  declaration.  That  canner 
irritation  at  these  inconveniences  does  not  take  a  seri¬ 
ous  form  is  doubtless  due  to  prompt  action  on  the  part 
of  the  authorities  in  re-checking  grades  in  announcing 
the  action  to  be  taken,  and  in  removing  the  “Held”  tag. 
A  very  few  days  usually  suffices  to  complete  this 
process. 

Nothing  in  the  law  prevents  a  canner  from  carrying 
a  label  dispute  to  court  if  he  wishes. 

Data  on  Use  of  ”Held”  Tags — During  the  year  end¬ 
ing  March  31,  1934,  there  were  103  “Held”  tags  used 
to  detain  products  intended  for  domestic  sale,  and  72 
“Held”  tags  placed  on  imported  products.  The  number 
of  domestic  cases  in  dispute  was  136,816;  the  imports 
38,404  cases. 

In  every  instance  the  “Held”  tag  was  finally  removed 
after  appropriate  action  had  been  taken  to  remedy  the 
cause  of  detention.  No  dispute  was  brought  into  the 
courts. 

Other  reasons  than  incorrect  quality  labeling  entered 
into  these  actions.  A  few  such  specimen  detentions  of 
imports  follow: 

385  cases  of  tomato  paste;  held  until  analyzed; 
found  sterile  and  released; 

500  cases  of  pineapple;  held  because  cans  found 
to  be  “flippers” ;  lot  destroyed ; 

41  cases  of  pineapple  juice;  non-standard  con¬ 
tainers;  labeled  to  show  drained  weight  and 
released. 

Of  the  103  instances  in  which  “Held”  tags  were 
placed  on  products  intended  for  domestic  sale,  the  fol¬ 
lowing  examples  are  typical : 

145  cases  of  tomatoes;  contents  found  stack 
burned ;  released  to  be  sold  for  fox  food. 

45  cases  of  pears ;  cans  found  vented  in  violation 
of  law ;  released  for  use  of  an  institution  under 
inspector’s  personal  supervision  to  see  that  no 
can  was  spoiled. 

2,965  cases  of  pumpkin ;  incorrectly  labeled ;  released 
when  labeled  by  grade  found  at  Ottawa. 

137  cases  of  evaporated  apples;  excessive  moist¬ 
ure  ;  released  when  mixed  with  extra-dry. 

250  cases  of  tomatoes ;  incorrectly  labeled ;  released 
when  labeled  by  grade  found  at  Ottawa. 

400  cases  of  tomatoes ;  “flippers” ;  condemned. 

,  2,671  cases  of  corn ;  approval  of  labels  not  obtained 

from  Ottawa ;  released  when  labels  changed  to 
conform  to  law. 
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Re-Grading  under  “Held”  Tag  Detention  —  The 
records  of  the  Ottawa  Government  grading  laboratory, 
for  three  months  ending  September  30,  1934,  reveal  the 
re-checks  made  there  on  the  grading  done  in  the  can¬ 
neries  by  plant  managers.  Out  of  1,981  samples  graded 
there  were  156  changes  made  by  the  Government;  the 
samples  being  raised  in  grade  in  68  instances  and  being 


degraded  in  88  instances. 

These  changes  were  as  follows : 

Samples  Raised 

Standard  to  Fancy  .  1 

Choice  to  Fancy . 12 

Standard  to  Choice  .  46 

Samples  Degraded 

Fancy  to  Choice .  24 

Choice  to  Standard  .  58 

Standard  to  Seconds  .  2 

Fancy  to  Standard .  3 

Choice  to  Seconds  .  1 


It  should  be  noted  that  in  the  case  of  samples  taken 
directly  from  canneries  changes  are  called  to  the  atten¬ 
tion  of  the  canners  before  the  labeling  has  been  done, 
so  that  no  expense  of  relabeling  is  involved  to  the 
canner. 

Cost  of  Inspection  —  The  Dominion  Government 
bears  the  cost  of  sanitary  and  quality  grade  inspec¬ 
tion.  Each  inspector  covers  several  plants.  Convic¬ 
tion  on  the  part  of  the  industry  that  inspection  is  to 
its  advantage  makes  it  possible  to  administer  the  Act 
at  a  minimum  cost.  The  following  opinions  bear  on 
this  point: 

An  official  of  Canadian  Canners,  Ltd. 

(Note:  Canadian  Canners,  Ltd.,  pack  possibility 
50 V<  of  all  the  Canadian  canned  fruits  and  vegetables.) 

“We  do  not  think  of  the  Government  in¬ 
spection  in  terms  of  cost.  The  service  is  free 
to  us  other  than  the  supplying  of  samples. 

We  have  found  that  as  the  Canadian  Govern¬ 
ment  Regulations  became  better  known  it  has 
developed  into  a  system  that  almost  checks  it¬ 
self,  inasmuch  as  the  factory  manager  and 
superintendents,  etc.,  have  some  definite 
guidance  as  to  the  quality  of  the  goods  they 
are  packing.  We  even  have  occasion  to  be 
grateful  to  the  Government  Inspectors  par¬ 
ticularly  when  they  discover  an  incorrectly 
labeled  grade  which  in  some  way  missed  our 
manager.  We  find  that  the  Government 
grades  keep  our  plant  managers  on  their  toes, 
particularly  when  they  know  that  samples  of 
their  goods  are  going  to  be  examined,  not  only 
by  our  own  laboratory,  but  by  the  Govern¬ 
ment  Department.” 


Complete  line  of  CANNING  MACHINERY 

for  any  cannins  plant — 

Fruits,  Vegetables,  or  Milk. 

Write  for  general  catalog  No.  31 . 

BERLIN  CHAPMAN  CO.,  BERLIN,  WIS. 


CANNED  CORN  WHAT  AM! 

NE  of  the  representatives  at  the  November  9th 
meeting  of  the  N.  C.  A.  Board  of  Directors,  in 
Chicago,  was  W.  Scott  Silver,  a  scion  of  the  old 
school  of  canners  who  made  Shoepeg  Corn,  and  Mary¬ 
land  canning,  famous. 

Living  in  Havre  de  Grace,  his  corn  canning  plant 
slipped  over  the  line  into  Pennsylvania,  and  is  located 
at  Nottingham,  Penna.  The  imaginary  State  line 
changes  not  one  bit  the  ability  of  that  section  to  grow 
fine  sugar  corn,  nor  hinders  the  inhabitants  from 
canning  as  only  Harford  ^County  canners  can  can 
Shoepeg  in  all  its  glory.  They  “know”  corn  in  that 
region. 

So  when  Mr.  Silver  casually  remarked  to  the  writer, 
in  company  with  “Fred”  Jewett,  another  notable  corn 
canner  from  down  in  Maine  (Norridgewock) ,  that  he 
had  recently  bred  a  new  strain  of  sweet  corn  which 
he  thought  very  good,  and  had  packed  a  few  hundred 
cases,  both  of  his  listeners  felt  ‘‘it  must  be  good.” 
Asked  whether  or  not  it  was  of  the  Shoepeg  family, 
Mr.  Silver  replied,  “I’ll  send  you  some  to  sample,  and 
see  for  yourself !” 

The  case  of  corn  came  on  Christmas  Eve,  as  a 
Christmas  present.  A  modest  label  reads  ‘‘Choose  Me” 
brand.  After  sampling  the  first  cans — at  dinner — the 
unanimous  verdict  of  a  large  dinner  party,  was :  “How 
could  anyone  choose  any  other  can  of  corn  if  he  could 
get  this?” 

In  thanking  Mr.  Silver  for  his  thoughtful  Christmas 
present,  and  for  the  opportunity  to  sample  his  new 
product,  candor  compelled  us  to  say  that  we  thought  it 
the  finest  canned  corn  we  had  ever  seen,  of  any  kind 
or  style  of  packing;  that  it  “eat  better”  than  any 
roasting  ear  we  had  had  during  the  past  summer. 

We  have  long  been  rated  a  crank  on  canned  corn, 
holding  that  too  much  of  it — and  some  of  the  most 
famous — is  just  not  right.  Therefore,  the  albove  rating 
is  not  to  be  attributed  to  mere  gratitude ;  it  may  seem 
extreme,  but  the  product  warrants  that.  “Choose  Me” 
corn  is  different.  It  is  small  grained,  but  not  a  Shoe- 
peg  in  our  opinion;  was  cut  medium  young,  yet  the 
kernels  are  covered  with  the  most  tender  hull  we  have 
ever  seen;  the  corn  sweet,  with  the  fresh-raw  flavor 
and  aroma  found  only  in  the  ear  of  corn  pulled  in  a 
kitchen  garden,  steamed  “done,”  and  eaten  at  once, 
from  the  cob.  The  tenderness  and  real  sugar-corn-like 
sweetness  are  striking.  Undoubtedly  this  corn  had 
the  expert  handling  of  the  experienced  sweet  corn 
grower,  the  deft  hand  of  the  long  experienced  sweet 
corn  canner:  pulled  at  exactly  the  right  moment, 
washed,  cut,  processed  and  cooled  in  expert  manner, 
but  if  it  had  not  had,  inherently,  the  unusual  qualities 
that  set  it  apart  from  all  other  sugar  corn,  the  handling 
would  not  have  made  the  difference. 

Enthusiastic?  Yes,  we’re  always  enthusiastic  when 
we  find  a  particularly  fine  speciman  of  canned  food, 
but  not  more  enthusiastic  than  this  corn  deserves.  It 
is  “Canned  Corn  What  Am !” 
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BETTER  PROFITS 

A  department  devoted  to  the  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned 
foods:  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will 
be  kept  hidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


IT  is  going  to  be  interesting  to  take  a  trip  to  nine 
mid-Western  cities  a  week  or  two  before  the  Con¬ 
vention  in  Chicago.  Ohio  will  soon  have  a  sales  tax 
in  effect,  and,  of  course,  canners  everywhere  should 
have  been  urging  distributors  in  that  state  to  run  sales 
of  canned  foods  in  advance  of  the  application  of  the 
tax.  Indiana  has  had  a  sales  tax  for  some  time  and 
there  is  no  excuse  for  getting  all  steamed  up  over  the 
tax,  but  we’ll  go  to  Indianapolis  anyway  on  our  week¬ 
end  trip.  A  lot  of  canned  foods  are  sold  in  the  Pitts¬ 
burgh  district,  surely  canners  representatives  are 
always  active  there  in  seeing  that  canned  foods  get 
an  advertising  break,  we’ll  visit  Pittsburgh  too.  We 
will  list  the  cities  visited  and  analyze  chain  and  leading 
independent  grocery  advertising  for  January  3rd  and 
4th,  1935. 

TOLEDO,  OHIO 

Handy  Service  Service  Stores,  a  group  of  independ¬ 
ent  retailers  advertising  co-operatively,  advertise  peas, 
hominy,  peaches,  pineapple,  cut  beets,  golden  bantam 
corn,  spinach  and  milk.  They  urge  people  to  “Buy 
now  and  save  the  sales  tax.”  Sam  Bellman  with  four 
super  markets  advertises  canned  tomatoes,  baby  food, 
Heinz  beans  and  beansprouts.  Nation  Wide  Stores, 
another  group  of  independent  retail  grocers,  advertise 
Jumbo  cans^of  spaghetti,  pork  and  beans,  soups  and  a 
nationally  advertised  brand  of  fancy  canned  peaches. 
A  national  chain  advertises  pound  cans  of  pork  and 
beans,  tomato  juice,  sauerkraut,  soups,  red  kidney 
beans,  string  beans,  nationally  advertised  peaches  or 
pineapple  in  buffet  cans,  tomatoes,  pumpkin,  and 
here’s  what  hurts  and  just  what  we  feared  and  warned 
you  against!  They  advertise  “PEAS  standard  grade, 
dried  soaked  variety,  three  number  2  cans  for  25c!” 
Another  group  of  retail  grocers  urges  customers  to 
“Save  the  sales  tax — Buy  now!”  They  advertise  stan¬ 
dard  peaches,  fancy  tomatoes  and  peas.  Altogether 
Toledo  grocery  distributors  seem  alive  to  the  enforce¬ 
ment  of  the  sales  tax  in  their  community  and  canned 
food  representatives  have  helped  bring  about  this 
condition. 

INDIANAPOLIS,  INDIANA 

Here  the  sales  tax  is  an  old  story  although  it  seems 
to  have  caused  but  little  difference  in  prices  of  canned 
foods  at  retail.  A  national  chain  advertises  standard 
peaches,  large  cans  at  an  attractive  price,  fancy  corn, 
number  two  cans  and  fancy  asparagus.  A  large  group 
of  retail  grocers  advertises  kraut,  hominy,  chili  con 


came,  pork  and  beans  and  red  pitted  cherries.  Another 
national  chain  advertises  canned  apple  sauce,  grape¬ 
fruit,  tomato  juice,  apricots  in  heavy  syrup,  fancy 
canned  peaches  and  fancy  peas.  A  local  chain  store 
operator  is  competitive  with  canned  apple  sauce  and 
tomato  jucie  while  they  introduce  canned  spiced  pears 
in  heavy  syrup.  This  chain  has  ten  other  items  in 
canned  fruits  and  vegetables  listed.  Evidently  canned 
foods  representatives  in  this  market  are  working  to 
get  the  local  chain  interested  in  advertising  their 
goods,  knowing  national  chains  in  the  city  will  follow 
the  lead.  A  second  group  of  retail  grocers  is  advertis¬ 
ing  canned  cut  beets  at  a  good  price,  showing  them  a 
reasonable  profit  and  are  also  giving  good  space,  with  a 
cut,  to  a  large  oval  can  of  nationally  advertised 
sardines.  In  this  market  without  the  impetus  of  ad¬ 
vancing  prices  to  spur  them  on  the  trade  is  following 
the  lead  of  one  another  in  advertising  canned  foods 
seasonable  and  prices  right. 

CLEVELAND,  OHIO 

In  Cleveland  a  local  chain  grocery  store  dominates 
the  market.  We  find  them  advertising  fancy  (?) 
peaches,  2V^’s  at  15  cents,  two’s  red  raspberries  and 
chili  con  came.  They  also  feature  a  fancy  can  of 
green  beans  at  15  cents.  The  leading  national  chain 
follows  their  example  in  avoiding  any  mention  of  im¬ 
pending  sales  tax  levy,  and  advertising  whole  peeled 
apricots,  fruit  cocktail,  fancy  lima  beans,  fancy  golden 
bantam  corn  and — get  this  you  fellows  up  in  Wisconsin 
with  life-time  savings  in  plants  for  packing  peas — 
“PEAS,  prepared  from  dry  stock,  dried,  soaked,  cooked 
and  seasoned — an  excellent  food  value  and  economical 
too!” 

Don’t  some  of  you  wish  you  had  tried  a  little  harder 
a  few  years  ago  and  read  out  of  the  society  of  all  good 
canners  any  member  who  would  so  prostitute  the  in¬ 
dustry  to  a  desire  to  make  money  —  nothing  but 
money — as  to  go  so  far  in  promoting  the  sale  of  this 
product  as  to  have  it  supported  in  its  advertising 
columns  by  one  of  the  largest  chain  store  operators  in 
the  United  States?  You  fellows  who  have  been  antici¬ 
pating  more  sales  of  better  peas  to  this  principal, 
because  standards  were  so  short,  will  have  to  sit  with 
your  hats  in  your  hands  in  the  corridors  of  the  Stevens 
while  you  seek  audience  with  your  customer,  and  then 
learn  to  your  sorrow  that  their  present  stocks  are  in 
pretty  good  shape,  that  they  are  selling  a  lot  of  these 
soaked  dried  peas !  That’s  what  they  will  tell  you  and 
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I  AVARS  Latest  Model 
New  Perfection 

PEA  and  BEAN 
FILLER 

Only  Filler  on  market  with  slow¬ 
ly  revolving  Hopper. 

Hopper  revolves  slowly  in  op- 
I  posite  direction  from  the  way  fill- 
I  ing  pockets  revolve  insuring  ab¬ 
solute  uniform  fill. 

No-Can-No-Fill  attachment  that 
works  perfectly. 

j  Fills  all  grades,  even  small  sticky 
I  peas  without  any  variation  in  the 
fill.  _ 

Large  Brine  Tank  Insures  hot 
brine  at  all  times. 

AVARS  MACHINE  COMPANY, 


Salem,  New  Jersey 


STEAM 


STOP 


CHANGE  GRADE 
LEVER 


FOR  FILUNG 
PEAS,  BAKED  BEANS. 
LIMA  BEANS.  RED 
KIDNEY  BEANS.  WHOLE 
CRAIN  CORN.  HOMINY 
DICED  BEETS.  DICED 
CARROTS  Etc. 


L/QO/D 


I 


CANNING 
MACHINERY 

for  all  the  various  fruits, 
vegetables,  sea  foods,  etc. 

Write  for  catalog. 

A.  K.  Robins  &  Co., 

Incorporated 

Lombard,  Concord  Sc.  We«t  Falls  Are. 

Robins  Retort  Baltimore,  Md. 


SHOULD  BE 

In  Every  Cannery  Office 
"A  Complete  Course  in  Canning” 

As  an  insurance  asainst  loss 
New  Low  Price  $S.OO 

Publtshed  by 

The  Canning  Trade 
Baltimore,  Md. 


QUALITY  SEED  PEAS 

Canners'  Varieties  Exclusively 

Quality  is  to  seeds  what  character  is  to  an  individual.  Our  seed 
peas  possess  the  dependability  that  follows  careful  breeding. 

Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 
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you  have  only  yourselves  to  blame!  You  ought  to  have 
listened  to  Harvey  Burr  years  ago  and  then  acted  when 
he  saw  the  handwriting  on  the  wall  pointing  to  the 
damnation  of  the  fresh  pea  canning  industry  unless  the 
sale  of  soaked  canned  peas  was  discouraged  to  the  limit. 

But  to  continue  visiting  retail  stores  in  Cleveland. 

A  group  of  retailers,  featuring  jobbers’  private  label 
canned  foods,  advertises  sauerkraut,  chili  con  came, 
pork  and  beans,  spinach  and  crushed  pineapple.  This 
group,  too,  seems  to  feel  their  customers  will  learn  soon 
enough  about  the  added  costs  of  foods  after  the  sales 
tax  becomes  effective.  Some  canners’  representatives 
failed  in  this  market  to  sufficiently  impress  his  cus¬ 
tomers  with  the  opportunity  offered  them  for  moving 
canned  foods  because  this  sales  tax  is  not  yet  effective  I 

PITTSBURGH,  PENNA. 

So  far  our  urge  has  all  been  toward  persuading  dis¬ 
tributors  to  advertise  canned  foods  and  at  reasonable 
prices.  Here  we  find  a  condition  where  they  have 
initiated  a  movement  likely  to  prove  disastrous  to  the 
well  being  of  certain  products!  We  see  a  5  cent  can 
of  soup  offered  at  three  cans  for  13  cents,  and  a 
nationally  advertised  can  of  tomato  juice,  13 ounces, 
sold  at  three  cans  for  19  cents!  Canners’  representa¬ 
tives  will  have  a  lot  of  explaining  to  do  before  in- 
pendent  retailers  will  feel  the  chain  did  not  get  an 
inside  price  on  these  two  products.  When  you  are 
working  with  chain  stores  be  as  certain  as  possible 
they  will  not  wreck  your  business  with  other  distribu¬ 
tors  by  advertising  your  goods  at  prices  too  low  for 
a  reasonable  profit. 

In  Pittsburg  a  national  chain  has  done  one  of  the 
most  constructive  jobs  I  have  seen  in  a  long  time. 
They  have  taken  the  top  of  a  five-column  ad  to  adver¬ 
tise  stringless  beans.  And  what  an  ad !  Five  or  more 
lines  of  appetite-provoking  copy,  an  attractive  price 
well  displayed,  and  did  they  sell  some  stringless  green 
beans  over  the  week  end !  I’ll  say  they  did !  And  their 
whole  ad  was  increased  in  drawing  power  because  of 
the  effort  they  put  on  this  single  item.  They  offered 
other  values  in  canned  foods,  as  well  as  their  usual  line 
of  dry  groceries,  meats  fruits  and  vegetables,  but  the 
string  bean  ad  led  all  the  rest  in  compelling  attention. 

I  did  say  at  the  start  of  this  article  that  we  would 
visit  nine  cities,  but  space  is  getting  short,  we’ll  not 
discuss  advertising  over  the  week-end  in  other  markets. 
If  you  happen  to  have  this  article  at  the  Convention 
in  Chicago,  and  have  an  opportunity  to  do  so,  speak  to 
your  representatives  and  customers  about  this  matter 
inducing  distributors  to  advertise  the  right  canned 
foods  in  the  proper  manner.  Point  out  what  is  being 
done,  urge  your  brokers  and  salesmen  to  work  along 
the  proper  lines  so  that  your  industry  will  get  an  ad¬ 
vertising  break  in  comparison  to  fresh  fruits  and 
vegetables,  meats,  and  so  on. 

And  if  you  feel  as  I  do  about  the  advertising  of 
of  soaked  canned  dried  peas  by  a  representative  chain 
store  group,  speak  your  mind  to  them  about  it.  And 
boys  in  Wisconsin,  where  you  really  can  peas  you  can 
be  proud  of,  unless  you  are  content  to  finally  let  this 


business  pass  into  the  control  of  others,  see  what  you 
can  do  toward  pointing  out  to  responsible  distributors 
just  what  they  are  doing  toward  tearing  down  the 
effort  of  twenty  years  by  conscientious  canners  toward 
the  upbuilding  of  an  industry  second  to  none! 

*  ji 

THE  INVISIBLE  INVENTORY 

'‘And  Now  Abideth  Faith,  Hope  and  Charity" 

WE  HAVE  GREATER  FAITH— 

Faith  in  ourselves  and  each  other  for  we  have 
learned  “to  take  it.’’ 

Faith  in  our  businesses,  for  they  have  weathered  the 
storm. 

Faith  in  our  Country  for  where  is  one  more  richly 
endoived? 

Faith  in  our  President  for  he  is  cheerful,  courageous 
and  dedicated  to  his  task. 

And  F^aith  in  God  who  doeth  all  things  well. 

YES,  WE  HAVE  FAITH! 

AND  NEW  HOPE— 

“Hope  springs  eternal  in  the  human  breast.”  Also, 
“While  there’s  life,  there’s  Hope”  and  with  renewed 
Faith  and  increasing  Hope,  we  look  forward  eagerly 
to  the  future  with  confidence  that  the  worst  is  past — 
the  best  is  yet  to  come. 

We  all  have  more  friends,  more  courage  and  more 
strength  of  character.  We  have  gained  a  truer 
appreciation  of  the  lasting  values  and  realities. 

We  have  met  our  competitors  about  the  Table  of 
Code  and  Business  Conferences  and  have  found  them 
worthy  foes  or  loyal  friends  and  have  worked  together 
for  good.  We  all  realize  that  much  is  still  amiss  but 
no  longer  shudder  at  the  prospect. 

We  have  learned  patience,  and  fortitude,  selfishness 
is  lessened  and  “rugged  individualism”  is  on  the  wane 
as  co-operation  in  the  better  and  fairer  struggle  of 
Industrial  Democracy  takes  its  place. 

WE  HAVE  JUST  AND  AMPLE  CAUSE  TO  HOPE ! 
AND  MORE  CHARITY— 

With  its  greater  sense  of  collective  responsibility 
for  group  welfare.  With  greater  tolerance  and  tolera¬ 
tion  has  come  an  increasing  sense  of  fair  play  and 
“Fair  Practice,”  and  Charity  to  those  less  strong  and 
less  fortunate  is  finding  active  expression  in  all  our 
daily  contacts. 

YES,  CHARITY  NOW  PLAYS  ITS  PART! 

*  *  *  * 

Let  us  all  consider  these  things  when  we  take  in¬ 
ventory  of  the  year  now  past  and  lay  our  plans  for 
the  year  ahead. 

For  our  part,  we  are  thankful  for  the  past,  its  lessons 
and  its  heritage.  We  are  thankful  for  our  many 
friends  and  for  the  daily  privilege  of  constructive 
service. 

We  promise  you  our  best  in  the  days  to  come  and 
firmly  believe  that  with  Faith,  with  Hope  and  with 
Charity,  we  shall,  by  working  together,  make  of  1935 

A  HAPPY  and  PROSPEROUS  NEW  YEAR ! 
Sincerely  yours,  WM.  SILVER  &  CO. 


January  H,  1935 
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PRELIMINARY  TOMATO  PACK  REPORT 

Washington,  December  22,  1934. 

Reports  from  838  tomato  canners  together  with 
estimates  of  the  pack  of  other  canners  known  to  be 
packing  tomatoes  indicate  a  pack  of  18,795,425  cases 
of  all  sizes  or  the  equivalent  of  12,912,741  cases,  basis 
24  3.  This  is  a  preliminary  report  of  the  tomato  pack 
which  will  be  revised,  checked  and  released  in  its  final 
form  soon  after  the  first  of  the  year. 

The  revisions  that  will  be  necessary  have  to  do  very 
largely  with  the  proper  allocations  of  pack  as  among 
various  states.  There  will  also  probably  be  some  addi¬ 
tions  or  subtractions  to  be  made  for  certain  states. 
The  reports  for  New  York  and  California  are  probably 
the  most  questionable  on  the  list.  It  is  believed,  how¬ 
ever,  that  the  final  figures  for  these  two  states  will  not 
be  very  much  different  from  the  ones  included  in  this 
report. 

Stocks  of  tomatoes  unsold  in  canners’  hands  as  of 
December  1  amounted  to  5,159,501  cases  of  all  sizes. 
This  figure  includes  the  unsold  stocks  of  the  above 
group  of  canners  together  with  estimates  for  the  small 
per  cent  not  reporting  stocks.  These  estimates  bear 
the  same  relation  to  the  pack  of  the  non-reporters  as 
the  relation  of  the  reported  sotcks  to  the  pack  of  the 
canners  reporting  stocks. 

We  want  to  call  your  attention  again  to  the  fact  that 
this  is  a  preliminary  report  of  the  tomato  pack.  If 
you  have  not  sent  us  the  report  of  your  tomato  pack, 
please  send  it  in  immediately.  It  is  very  necessary  that 
we  have  a  report  from  each  and  every  tomato  canner 
before  we  issue  our  final  report  of  pack. 


STOCKS  UNSOLD  IN  CANNERS’  HANDS  DECEMBER  1,  1934 


States 

24/2 

48/1 

24/3 

24/2  Mi 

6/10 

Misc. 

Total 

Maryland  . 

1,202,440 

108,025 

150,526 

74,378 

235,529 

1,770,898 

Delaware  . 

176,499 

58,721 

92,841 

328,061 

New  Jersey  . 

46.822 

34,678 

1,714 

37,461 

120.676 

Indiana  . 

377,367 

32,69J 

1,720 

79,144 

76,850 

5,735 

573.506 

Ohio  . 

256.514 

1.189 

1.837 

35,074 

2,361 

260 

297,236 

New  York  . 

105.826 

1,964 

47,352 

36,077 

104,624 

4,810 

300,643 

Ark.  &  Mo . 

Va.  &  W.  Va... 

423,392 

14,846 

52,23/ 

53,886 

6,499 

549,860 

California  . 

67  632 

49.247 

8.537 

282.347 

193,703 

55,156 

656,622 

Utah  . 

34.158 

90.297 

33,683 

158.138 

Pennsylvania.... 

88,109 

11,043 

7,989 

10,338 

117,479 

Tenn.  &  Ky . 

58,738 

92 

882 

8,919 

68,631 

others  . 

117,151 

5.662 

4.136 

64.238 

24,171 

2,395 

217,763 

Total  . 

,  2,954.648 

213,705 

370,787 

726,026 

825,979 

68,356 

5,169,501 

•t  * 


PUBLIC  MEETING  OF  CANNING  CODE 
AUTHORITY 

HE  National  Canners’  Association  has  arranged  to 
leave  one  evening  open  for  a  public  meeting  of  the 
Canning  Code  Authority  during  the  Convention 
at  Chicago. 

The  meeting  will  be  held  7.30  P.  M.,  Tuesday  eve¬ 
ning,  January  15,  in  the  North  Ballroom  of  the  Stevens 
Hotel.  Members  of  the  Code  Authority  will  discuss 
various  provisions  of  the  Canning  Code  and  problems 
of  Code  administration. 

Deputy  Administrator  Stevens  will  be  present  to, 
represent  the  National  Recovery  Administration. 

HEADQUARTERS  FOR  CODE  AUTHORITY 

Private  Dining  Room  No.  6  will  be  headquarters  for 
the  Code  Authority,  January  15,  16  and  17.  All  can¬ 
ners  are  invited  to  come  in  and  get  acquainted.  Bring 
your  questions  along.  E.  G.  MONTGOMERY, 

January  3,  1935.  Executive  Secretary. 

INDIANA  CANNERS’  CONFERENCE 


CARLOS  CAMPBELL. 


PRELIMINARY  REPORT  TOMATO  PACK.  1934 


State 

Maryland  . 

Delaware  . 

New  Jersey  . 

Indiana  . 

Ohio  . 

New  York  . 

Arkansas  and  Missouri  . 

Virginia  and  West  Virginia 

California  . . 

Utah  . 

Pennsylvania  . . 

Tennessee  and  Kentucky  .... 

Others  . 

Total  . 


Actual  cases 
5,534,055 
538,688 
163,961 
3,066,877 
796,876 
797,461 
219,953 
1,631.632 
3,187,487 
539,722 
348,602 
707,455 
1,262,656 
18,796,425 


Standard  cases 
3,611,384 
401,000 
126,411 
2,042,995 
521,646 
601,891 
133,671 
1,005,207 
2,517,566 
419,601 
234,043 
444,767 
852,568 
12,912,741 


NATIONAL  CANNERS  ASSOCIATION 
DIVISION  OF  STATISTICS 

PRELIMINARY  REPORT  TOMATO  PACK,  1934 


States 

24/2 

48/1 

24/3 

24/2  Mi 

6/10 

Misc. 

Total 

Maryland  . 

4,046.136 

509,059 

368,019 

134,168 

486.683 

5,534,055 

Delaware  . 

323,213 

177.767 

37,708 

538.688 

New  Jersey . 

48,122 

31,173 

83,366 

1,300 

163,961 

Indiana  . 

2,160,609 

76.469 

76,432 

424,717 

279,664 

50,096 

3,066,877 

Ohio  . 

603.761 

4.253 

3,913 

79,440 

107,855 

97,664 

796,876 

New  York . 

310,302 

6,617 

106.920 

126,371 

243.479 

6,872 

797,461 

Ark.  &  Mo . 

190,126 

1,360 

10,067 

18,410 

219,963 

Va.  &  W.  Va. 

1,481,522 

68,739 

24,474 

66,897 

1,631.632 

California  . 

349,994 

380,760 

103,968 

1,517,906 

645.460 

189,499 

3,187.487 

Utah  . 

171,831 

11,213 

308,141 

48,537 

639,722 

Pennsylvania.... 

240.947 

822 

38,837 

61,308 

16.688 

348.602 

Tenn.  &  Ky . 

610,534 

24,078 

67,208 

5,635 

707,456 

Others  . 

764,197 

59,428 

9,616 

203,997 

171.613 

53,806 

1.262.666 

Total  . 

11.201,194 

1,071,969 

966,373 

2,860,938 

2,196,729 

500,232 

18,796,425 

February  12-13,  1935 

lATEST  developments  in  the  canning  industry  will 
I  be  discussed  in  detail  at  the  eighth  annual  Indiana 
L_  Canners’  Conference  which  will  be  held  at  Purdue 
University  on  Tuesday  and  Wednesday,  February 
12-13,  according  to  an  announcement  made  by  John 
H.  MacKillivray,  of  the  Purdue  horticultural  depart¬ 
ment,  who  is  in  charge  of  the  program. 

Although  the  detailed  program  for  the  two-day  con¬ 
ference  has  not  as  yet  been  announced,  MacGillivray 
revealed  that  the  most  popular  and  effective  features 
of  past  conferences  will  be  retained,  along  with  the 
addition  of  several  innovations. 

One  of  the  features  of  the  conference  will  be  the 
sixth  annual  “Sons  of  the  Soil”  banquet,  which  is  ex¬ 
pected  to  attract  an  attendance  of  over  250  canners  for 
a  lively  evening  of  addresses  and  entertainment. 

The  1935  edition  of  “The  Canners’  Wail,”  confer¬ 
ence  newspaper,  will  contain  many  new  features,  in¬ 
cluding  summeries  of  talks  to  be  given  at  the  con¬ 
ference. 

In  connection  with  the  general  meetings,  a  special 
meeting  has  been  arranged  for  the  sweet  corn  and  pea 
canners. 

All  of  the  conference  sessions  will  be  held  in  the 
Purdue  Memorial  Union  Building,  which  provides 
ample  facilities. 
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Wanted  and  For  Sale 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  ^  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  ttrill  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


For  Sale  —  Machinery 


For  Sale  —  Factories 


FOR  SALE— Complete  line  of  practically  new  pea  and 
tomato  machinery;  will  sell  as  a  whole  or  in  part. 
Address  Box  A-1998  care  of  The  Canning  Trade. 

FOR  SALE— 0  &  J  Crowner,  made  by  the  0  &  J 
Machine  Company,  10  plungers  for  8  and  14  oz. 
bottles. 

Gould  Pump,  400  gallon  minimum,  made  by  the  Gould 
Manufacturing  Company,  Seneca  Falls,  N.  Y. 

Edgar  F.  Hurff,  Swedesboro,  N,  J. 

FOR  SALE— Four  No.  5  Special  Reeves  Variables  for 
operating  two  Viners.  First  Class  condition. 
Address  Box  A-2003  care  of  The  Canning  Trade. 

FOR  SALE— 175  gallon  steam  jacketed  copper  kettles, 
$150.00  each,  while  they  last.  We  are  dealers  in  can¬ 
ning  machinery. 

Ashley  Mixon  Co.,  Springfield,  Mo. 


FOR  SALE—  Cannery  for  packing  peas,  beans,  corn 
and  tomatoes,  unlimited  capacity.  Located  in  town 
of  2,000  population,  in  large  farming  section  on 
Eastern  Shore  of  Maryland.  Three  boilers,  engines, 
retorts,  etc.,  artesian  well,  generator.  Also  water 
and  electric  power  from  town;  shanties  for  help. 
Railroad  siding  at  both  packing  house  and  warehouse 
with  storage  capacity  one  hundred  thousand  cases. 

Address  Box  A-1999  care  of  The  Canning  Trade. 

FOR  SALE— Complete  one-line  Corn  Plant.  Located 
in  good  farming  section.  Pea  and  bean  acreage 
easily  obtainable  if  desired.  Good  buildings  and 
water  supply.  If  not  sold  as  a  unit  within  reasonable 
time,  will  dismantle  and  sell  equipment. 

Oneida  County  Canning  Co.,  Inc..  Verona,  N.  Y. 

FOR  SALE— Canning  Factory  suitable  for  tomatoes 
and  beans.  Will  assist  buyer  to  finance. 

Littlestown  National  Bank,  Littlestown,  Pa. 


FOR  SALE — Two  Monitor  Lima  Bean  Graders  which 
could  be  used  for  grading  peas  also.  Slightly  used, 
guaranteed  in  first  class  condition.  Bargain. 
Address  Box  A-2006  care  of  The  Canning  Trade. 


FOR  SALE— One  Chisholm-Ryder  Junior  Bean  Grader, 
excellent  condition. 

One  set  Quick  Cook  Coils,  2  inch  copper,  outside  coil 
5  ft.,  inside  coil  30  in.  Good  condition. 

One  set  Kook  More  Koils,  2  inch  copper,  outside  coil 
42  in.,  inside  coil  28  in.  Good  as  new. 

Very  reasonably  priced  for  quick  sale. 

Chas.  G.  Summers  Jr.,  Inc.,  New  Freedom,  Pa. 

FOR  SALE —  Canning  Equipment  for  factory,  farm 
and  home. 

Baker  Brothers,  Muscatine,  Iowa. 


Wanted  —  Machinery 


Help  Wanted 


SALESMAN  WANTED— Good  commission  offer.  We 
make  beautiful  private  brand  labels  for  customers 
throughout  the  United  States.  We  also  manufacture 
a  wonderful  assortment  of  stock  labels. 

Address  Box  B-1996  care  of  The  Canning  Trade. 

WANTED-  Processor  for  meat  -  beef,  pork,  chicken,  etc.,  -fac¬ 
tory.  A  man  who  is  master  of  the  situation,  and  perfectly 
familiar  with  the  business.  Give  reference,  and  state  salary. 

Address  Box  B-1997  care  of  The  Canning  Trade. 


WANTED  For  sales  work,  by  established  and  nationally  known 
firm,  a  competent  and  experienced  preserver  schooled  in  actual 
production  of  entire  jelly  and  preserve  line.  He  must  be  capable 
of  efficiently  demonstrating  their  products  to  preservers  and 
able  to  properly  assist  them  in  their  various  problems.  Please 
give  details  as  to  age,  experience,  references,  etc.,  in  first  letter, 
all  of  which  will  be  held  strictly  confidential. 

Address  Box  B-1995  care  of  The  Canning  Trade. 


WANTED— 3  large  size  Horizontal  Retorts,  including 
trucks  and  trays. 

1  No.  2J  hand  operated  Knapp  Boxer. 

Red  Creek  Canning  Co.,  Red  Creek,  N.  Y. 


WANTED — Manager-Superintendent.  Chance  for  party  with 

some  capital  to  boy  into  an  established  business  canning  peas, 
beans  and  tomatoes. 

Address  Box  B-2004  care  of  The  Canning  Trade. 


WANTED — Pea  Machinery;  Viner,  Cleaner,  Washer, 
Retort,  Crates,  Power  or  Electric  Hoist,  etc.  Must 
be  in  A1  condition. 

G.  B.  Morrow,  Roxbury,  Pa. 


WANTED  Competent  Cannery  Superintendent  and  Manager  for 
peas,  string  beans,  tomatoes  and  lima  beans. 

Call  at  THE  CANNING  TRADE  Booth  No.  206J  Foyer  to 
Grand  Ball  Room  at  Chicago  Convention,  or  apply  to  W.  H. 
Neal  &  Sons,  Inc.,  Hurlock,  Md. 
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Situations  Wanted 


WANTED— Broker  with  very  fine  connections  desires 
a  few  lines  for  1935  fruit  and  vegetables.  We  are  a 
young  progressive  outfit,  with  plenty  of  cash  buyers 
if  you  have  the  goods.  Territory  Philadelphia, 
Eastern  Pennsylvania,  North  Jersey. 

Address  Box  A-2007  care  of  The  Canning  Trade. 

POSITION  WANTED — By  Superintendent  who  is  very  familiar 
with  the  full  operation  of  packing  Beef  and  Pork.  Looking  for 
position  in  New  York  or  Pennsylvania.  Best  of  references. 

Address  Box  B-2001  care  of  The  Canning  Trade. 

POSITION  WANTED— Mr.  Canner,  do  you  require  the  services 
of  a  meat  and  vegetable  canning  superintendent?  May  I  offer 
my  25  years’  experience  in  this  line  as  a  quality  packer? 

Address  Box  B-2000  care  of  The  Canning  Trade. 

POSITION  WANTED — By  practical  chemist-canning  technologist. 
Reorganization  and  change  of  program  leaves  advertiser  free 
about  February  to  October.  Wants  permanent  fill-in  employ¬ 
ment.  Long  experience  in  fruits,  vegetables,  soups,  baby 
foods,  tomato  products,  other  specialties.  Excellent  reference 
from  present  and  former  employers.  Eight  years  in  present 
connection. 

Address  Box  B-2002  care  of  The  Canning  Trade. 

POSITION  WANTED— By  man  at  present  employed  in  sales  and 
production  for  a  firm  making  300?^  increase  in  business  during 
the  depression.  Familiar  with  both  jobbing  and  chain  store 
trade,  also  contact  man  with  brokers.  Can  furnish  best  of  re¬ 
ferences. 

Address  Box  B-2005  care  of  The  Canning  Trade. 


More  Insurance 
Stronger  Protection 
Broader  Coverage 

ar  3r 

At 

LESS  COST 

Through 

CANNERS  EXCHANGE  SUBSCRIBERS 

at 

WARNER  INTER-INSURANCE  BUREAU 

Lansing  B.  Warner,  Incorporated 

540  North  Michigan  Avenue 
CHICAGO  ILLINOIS 


LEONARD  SEED  COMPANY 

Seed  Growers  and  Breeders 

Peas,  Beans,  Sweet  Corn, 
Tomato,  Cucumber  and 
other  canners*  seeds. 


CHICAGO 


Plain. 

Varnished. 

Embossed. 


HANSEN  CANNING  MACHINERY  CORP. 

CEDARBURG,  WISCONSIN 


THE 

Simpson  sDoeller 

CO. 

BALTIMORE.MD. 
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HAMACHEK  VINER  POWER  UNITS 


Write  for  descriptive 
circular  and 
full  particulars 


STEADY  SPEED 

For  the  maximum  efficiency  of  any  viner,  steady,  continu¬ 
ous,  controlled  speed  is  essential.  If  variations  in  the  load 
speed  up  or  slow  down  the  viner,  or  if  the  driving  speed  can¬ 
not  be  regulated  promptly  to  suit  the  varying  conditions  of  the 
crop,  large  and  important  losses  to  the  canner  and  grower  re¬ 
sult  from  the  quantity  of  peas  passing  from  the  viner  unhulled, 
or  broken  during  the  hulling  process.  A  large  flyball  gover¬ 
nor  with  rugged  parts,  self  oiling,  and  instantly  responsive, 
holds  the  speed  of  Hamachek-Waukesha  power  units  so  closely 
that  the  apron  roller  will  not  vary  one  r.p.m  from  no  load  to  full 
load. 

This  excellent  power  for  viner  drives  can  be  secured  at  a 
low  cost  with  these  power  units. 


FRANK  HAMACHEK  MACHINE  COMPANY 


KEWAUNEE 


WISCONSI  N 


SOLE  DISTRIBUTORS  OF  WAUKESHA  -  ENGINED  VINER  POWER  PLANT 


SUPERIOR  SEEDS 

For  The  Canning  and  Pickling  Industries 


MASTER  MARGLOBE 

When  you  want  a  better  Tomato  than  you  have 
been  using  try  our  MASTER  MARGLOBE.  It  is  as 
nearly  perfect  as  a  Tomato  will  ever  be:  smooth,  good 
deep  scarlet  color,  very  solid,  with  few  seeds  and  is 
wonderfully  productive. 

THE  PRITCHARD  is  another  exceptionally  fine 
variety,  slightly  smaller  and  somewhat  earlier  than 
Marglobe. 

We  are  growers  of  a  complete  line  of  all  seeds 
for  canners  use: 

PEAS,  BEANS,  CORN,  BEET. 
TOMATO,  PUMPKIN,  SQUASH 

Correspondence  Invited. 


F.  H.  WOODRUFF  and  SONS,  MilFord/  Conn. 

Branches  and  Shipping  points— lOVLOO.O.,  ATLANTA,  GA.,  MILFORD,  CONN. 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 


Buying  Conservative — Waiting  Convention  Action — Supplies 
Short  and  Badly  Broken — Canners  Enter  Convention  Full  of 
Confidence 

PATIENCE — The  impatient  are  beginning  to  growl 
that  the  promised  revival  in  buying,  to  begin  after 
the  turn  of  the  year,  has  not  yet  set  in.  Nothing 
surprising  or  unusual  in  this.  If  they  expected  a 
button  to  be  pressed,  or  a  gun  to  be  fired,  opening  a 
grand  rush  into  buying  canned  foods  in  huge  quanti¬ 
ties  as  soon  as  Babe  New  Year  appeared,  they  just  did 
not  know  the  game,  or  they  yielded  to  the  epidemic  of 
kicking  about  anything  and  everything,  the  national 
growlers’  epidemic.  The  buyers  did  not  lay  aside  their 
common  sense  with  ’34,  and  by  rushing  in  pell-mell  run 
the  market  up  against  themselves.  They  have  been 
taking  what  goods  they  need,  and  they  are  scanning 
very  carefully  the  outlook  for  the  big  lots  of  goods  they 
must  have  to  see  them  through  the  balance  of  the 
season.  They  know  that  the  supply  is  limited,  particu¬ 
larly  in  the  staple  lines,  but  they  will  approach  their 
game  very  quietly  and  carefully,  so  as  not  to  scare  it.^ 
And  they  would  just  as  soon  wait  to  see  what  the  big 
Chicago  Convention  may  bring  forth.  That  is  so  near 
that  they  can  afford  to  wait.  Besides  good  pickings 
may  be  had  there,  and  that  is  not  to  be  despised. 

Meantime,  what  of  the  canners  in  this  situation? 
Answer:  They  know  the  strength  of  their  position, 
and  if  they  can  retain  their  present  confidence  through 
the  trying  time  of  the  Convention  it  will  be  “happy 
landings”  for  every  last  one  of  them,  and  difficult  pick¬ 
ings  for  even  the  most  astute  buyers.  There  are  no 
gieat  blocks  of  goods  in  any  hands,  in  any  line  of 
canned  foods.  In  fact,  buyers  are  finding  it  increas¬ 
ingly  difficult  to  find  sizeable  blocks  of  the  goods  they 
need  in  any  one  hand,  and  they  are  forced  to  buy  small 
lots  from  many  holders,  so  badly  are  assortments,  and 
holdings,  broken.  It  is  even  possible  that  premiums 
would  be  paid  where  carlots  are  obtainable,  and  if 
there  is  anything  in  the  law  of  supply  and  demand, 
there  most  certainly  should  be  premiums  asked  for  the 
small  lots  still  remaining.  Usually  canners  are  in 
reverse  in  this  otherwise  invariable  practice  in  trad¬ 
ing:  growing  scarcity  forces  higher  and  higher  prices. 
When  the  canner  is  down  to  a  few  remaining  lots  he 
usually  lets  them  go  “at  a  few  cents  off  the  market  to 
clean  out.”  But  the  canners  have  learned  a  lot  of 
trading  sense  in  recent  months  and  years  and  it  is 


about  time  they  ditched  this  absurdity.  These  remain¬ 
ing  lots  are  worth  more,  not  less  than  going  market 
prices.  Fact  is  the  canners  have  been  very  reasonably 
about  the  whole  situation,  not  trying  to  force  an  un¬ 
deniably  strong  hand  by  running  market  prices  to  too 
high  levels.  And  we  urge  them  to  continue  this  policy. 
Be  satisfied  with  a  fair  margin  of  profit,  that  the  goods 
may  continue  to  move  into  consumption,  and  out  of 
the  way  for  all  time. 

Prices  will  inevitably  advance ;  the  shortening 
supply  of  stocks  forcing  that,  as  the  scramble  to  get  a 
share  of  them  before  they  are  all  gone  cannot  be  pre¬ 
vented.  But  we  hope  that  advance  will  be  as  moderate 
as  possible.  This  week  sees  stringless  beans  going 
up,  despite  the  six-million  case  pack,  which,  however, 
was  eaten  into  early  and  more  heavily  than  usual. 
Lima  beans,  too,  felt  an  advance,  belieing  the  early 
market-rigging  rumor  that  the  pack  would  be  exces¬ 
sive.  The  figures  of  the  pack  recently  published  layed 
that  ghost,  and  the  market  is  advancing.  If  it  were 
not  for  the  amount  of ’soaked  lima  beans  canned  the 
market  for  green  (fresh)  limas  would  go  skyrocketing. 

The  only  other  item  rating  an  advance  in  prices  this 
week  is  the  festive  tomato.  Maturing  obligations  and 
the  approach  of  cold  weather  forced  many  holders  to 
turn  their  packs  into  money,  and  caused  a  slight 
weakness  in  the  prices.  That  is  now  all  behind  us  and 
the  prices  have  reacted,  and  are  on  their  way  up.  There 
is  grave  danger  that  they  will  go  too  high.  That  pack 
of  less  than  13  millions  of  cases,  coming  upon  an  abso¬ 
lutely  cleaned  up  market,  to  supply  a  demand  that  can 
easily  take  care  of  15  million  cases  was  almost  a  mis¬ 
fortune.  About  three  million  cases  of  that  pack 
actually  should  be  set  aside  to  restore  floor  and  shelf 
stocks,  which  would  boost  the  need  to  18  million  cases 
instead  of  15  million.  They  may  rave  about  the  fresh 
(green)  tomatoes,  but  the  little  housewife  knows  the 
better  value,  better  flavor  and  better  nutriment  of  the 
canned  tomato;  and  the  retail  grocer  appreciates  the 
absence  of  all  loss  in  canned  tomatoes.  He  may  be 
“forced”  to  stock  some  crates  of  green  tomatoes,  but 
then  he  knows  that  he  must  work  hard  to  get  them  out 
before  they  wilt,  and  he  does  not  like  this  kind  of 
business.  Listen  to  what  they  are  saying  about  the 
hard,  tasteless  “green”  peas;  and  you  might  listen, 
too,  to  what  is  said  in  Better  Profits  this  week  about 
soaked  peas.  It  is  time  that  buyers  and  distributors 
woke  up  to  the  fact  that  they  are  injuring  the  best 
item  in  their  business — good  canned  foods — when  they 
push  “soaked”  lima  beans,  “soaked”  peas  and  other 
such  frauds,  so  far  as  the  consuming  public  is  con¬ 
cerned.  The  few  pennies  the  distributors  pick  up  on 
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those  substitutes  will  cost  them  heaps  of  dollars  if  they 
are  not  careful.  For  your  own  welfare,  Mr.  Distribu¬ 
tor  and  Mr.  Retailer,  insist  that  such  goods  be  so 
plainly  labeled  “SOAKED”  that  no  consumer  can  pos¬ 
sibly  be  deceived,  or  prepare  for  a  bad  set-back  in  your 
canned  foods  business.  That  ought  to  be  considered 
by  the  wholesale  grocers  in  their  meetings  at  Chicago. 

The  market  is  in  splendid  condition  as  the  industry 
enters  its  great  annual  gathering,  excellent  for  all 
concerned,  producer  and  distributor.  Let’s  hope  that 
nothing  will  happen  to  mar  this  picture  at  the 
Convention. 

jt  JH 

NEW  YORK  MARKET 

By  “NEW  YORK  STATER” 

Special  Correspondent  of  “The  Canning  Trade” 

Buying  Lagging — Tomatoes  Advance — California  Pears  Slip 
Back  —  Canners  Standing  Firm  —  Canned  Fruits  Generally 

Strong — Corn  Draws  More  Attention — Pea  Consumption 
Not  Up  to  Expectations — Beans  Moving  Well 

New  York,  January  10,  1935. 

HE  SITUATION — Contrary  to  expectations,  the 
turn  of  the  year  has  witnessed  little  improvement 
in  buying  of  canned  foods  for  cannery  shipment, 
and  buyers  are  evidently  determined  to  wait  out  the 
market  and  defer  additional  replacement  buying  until 
the  stocks  are  urgently  needed,  filling  out  day-to-day 
shortages  with  hand-to-mouth  “buys”  in  the  spot  mar¬ 
ket.  The  principle  features  of  the  week  were  advances 
in  Southern  tomatoes  and  a  reduction  in  prices  for 
Bartlett  pears  by  California  packers. 

THE  OUTLOOK — Canners  are  in  better  position  to 
“stand  pat”  at  the  present  time  than  for  several  years 
past,  and  reports  from  packers  are  to  the  effect  that  if 
buyers  are  determined  to  wait  out  the  market,  the 
canners  are  prepared  for  a  siege.  Unsold  stocks  in 
canners’  hands  are  not  excessive,  and  it  is  confidently 
expected  that  consuming  demand  will  clear  the  market 
of  the  bulk  of  1934  carryover  supplies  before  stocks 
from  the  1935  packs  become  available  for  distribution. 

THE  LABEL  ISSUE — Some  concern  is  expressed  in 
trade  circles  over  the  evident  determination  of  the 
Consumers’  Advisory  Board  to  press  for  action  on  its 
demand  for  thorough  revamping  of  grading  and 
labeling  practices  in  the  canned  foods  trade.  Canners 
and  wholesale  grocers  have  shown  a  general  willing¬ 
ness  to  meet  the  Administration  more  than  half  way, 
but  are  vigorously  opposing  the  efforts  of  certain 
elements  to  arbitrarily  impose  unecomonic  and  un- 
enforcible  grading  and  labeling  rulings  that,  it  is  gen¬ 
erally  felt,  would  react  to  the  serious  disadvantage  of 
the  industry,  without  any  commensurate  benefit  for 
canned  foods  consumers  of  the  country.  This  question 
is  expected  to  come  up  for  exhaustive  discussion  in 
Chicago  next  week. 

PEARS  QUOTED  OFF — California  pears,  which 
have  been  somewhat  inclined  to  softness  at  times 
during  recent  weeks,  broke  definitely  during  the  past 
week,  with  leading  canners  announcing  a  cut  of  10 


cents  per  dozen  on  No.  2i/^s,  bringing  the  market  down 
to  $1.85  for  choice  and  $2.10  for  fancy.  Demand  for 
pears  has  been  lagging,  this  being  one  of  the  few  items 
in  the  canned  fruit  line  which  has  not  been  definitely 
bullish  during  the  past  few  months.  Even  at  the 
reduced  price  basis,  pears  will  still  be  a  relatively  high- 
priced  item  at  retail,  it  is  felt. 

CHERRIES — California  R.  A.  Cherries,  on  the 
other  hand,  appear  to  be  doing  quite  well,  insofar  as 
table  sizes  are  concerned.  Packers  quote  choice  21/2S 
at  $2.20  per  dozen,  with  fancies  at  $2.35,  f.  o.  b.  can¬ 
nery  or  common  shipping  point,  with  10s  firm  at  $7.25 
for  choice  and  $7.75  for  fancy,  same  basis.  There  has 
been  little  improvement  in  demand,  locally,  since  the 
turn  of  the  year. 

PEACHES — California  peaches  have  been  moving 
out  in  good  volume  in  recent  weeks,  and  some  replace¬ 
ment  buying  is  looked  for  in  the  immediate  future. 
Canners  quote  the  market  for  prompt  shipment  at 
$1.55  for  standard  clings,  $1.65  for  choice,  and  $1.80 
for  fancy,  all  f.  o.  b.  Coast,  with  packers  of  nationally 
advertised  brands  generally  quoting  5  to  10  cents  per 
dozen  over  these  levels. 

PINEAPPLE — A  steady  market  rules  on  Hawaiian 
pineapple,  with  a  fair  movement  reported.  The 
market  holds  steady  at  $1.45  for  standard  2s  and  $1.50 
for  fancy,  with  2i/^s  quoted  at  $1.70  for  standards  and 
$1.80  for  fancy.  No.  10s  are  likewise  in  firm  position, 
with  fancy  sliced  at  $6.25  to  $6.50  per  dozen  and 
crushed  holding  at  $5.75,  all  prices  being  f.  o.  b.  Pacific 
Coast. 

APRICOTS — Demand  for  ’cots  has  been  holding  up 
fairly  well,  but  continued  high  prices  on  the  Coast 
have  made  for  but  limited  replacement  buying.  Canners 
are  currently  offering  2I/2S  at  $1.80  for  standards  and 
$2.10  for  choice,  with  10s  strong  at  $5.50  for  standards 
and  $6.25  for  choice. 

TOMATOES — Southern  packers  have  added  an  ele¬ 
ment  of  firmness  to  the  market  by  a  general  tightening 
up  in  f.  o.  b.  cannery  prices  for  tomatoes,  and  the  mar¬ 
ket  is  in  better  position  than  for  some  time  past. 
Packers  are  posting  standard  2s  for  prompt  shipment 
at  821/2  cents  per  dozen,  with  3s  at  $1.15,  and  10s  firm 
at  $3.75  per  dozen.  The  market  for  standard  Is  is  firm 
at  50  cents,  f.  o.  b.  canneries.  While  the  local  trade 
has  not  been  buying  tomatoes  in  a  large  way,  it  is  re¬ 
ported  that  distributors  from  other  sections  of  the 
country  have  been  unusually  active.  The  chains  are 
featuring  standard  2s  at  retail,  with  some  organiza¬ 
tions  retailing  packers’  brands  at  3  cans  for  22  cents, 
which  would  indicate  that  the  chains  in  question  have 
been  able  to  make  some  “good  buys.”  California 
tomatoes  are  quiet  and  firm,  and  the  same  holds  true 
of  mid-western  packs. 

CORN — Standard  corn  is  beginning  to  come  in  for 
more  attention,  and  jobbers  find  themselves  confronted 
with  a  strong  market.  Standard  crushed  at  $1.00  per 
dozen,  cannery,  is  by  no  means  plentiful  and  buyers 
have  found  that  they  will  have  to  pay  $1.05  for  certain 
brands  which  they  favor.  The  market  for  fancy  grades 
is  unchanged,  with  $1.25  bottom  for  factory  shipment. 
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PEAS — Consuming  demand  for  peas  has  not  been 
up  to  expectations,  due  to  the  higher  prices  for  fancy 
grades  and  the  somewhat  uncertain  quality  of  some 
packs  which  show  the  eifect  of  the  drouth  during  the 
growing  season.  As  a  result  of  this  condition,  buyers 
have  not  been  active  in  the  market  for  fancy  sieves 
recently.  Standards,  however,  are  beginning  to  come 
in  for  more  attention,  with  $1.05  bottom  on  early  Junes 
and  $1.25  on  standard  sweets  and  Alaskas. 

BEANS — This  item  has  been  growing  in  popularity, 
jobbers  report,  and  a  good  buying  movement  is  looked 
for  over  the  spring  months.  Standard  stringless  can 
still  be  bought  at  70-75  cents,  cannery,  and  are  moving 
at  that  figure.  Fancy  ranges  from  $1.00  per  dozen  for 
No.  4  sieve  cut  all  the  way  up  to  $1.50  for  whole  No.  2 
sieve,  all  prices  f.  o.  b.  canneries. 

*  * 

CHICAGO  MARKET 

By  “ILLINOIS” 

Special  Correspondent  of  ‘‘The  Canning  Trade” 

Another  New  Year’s  Resolution — Convention  Visitors — Stocks 
Decreasing  Fast — Some  Tomato  Sizes  Harder  to  Find — Future 
Pea  Prices  Attract  No  Attention — Spot  Peas  At  High 
Prices — Corn  Ups — California  Peach  Control  in 
Question — Grapefruit  Selling 

Chicago,  Ill.,  January  10,  1935. 

A  NOTHER  NEW  YEAR’S  GREETING— The  gen- 
eral  sales  manager  of  a  prominent  wholesale 
/  \  grocer  in  Chicago  sent  the  following  New  Year’s 

message  to  his  various  salesmen  and  other  friends.  It 
is  so  good  that  it  bears  repeating  in  this  column : 

“Let’s  go  into  the  New  Year  with  an  open  mind ; 
let’s  go  into  the  New  Year  sanely  and  let’s  go 
with — courage  and  confidence.  If  you  will  do  that 
as  the  next  twelve  months  roll  around,  we  will  all 
be  better  off  and  happier  when  we  greet  1936.” 

PRE-CONVENTION — Here  it  is  a  few  days  before 
the  Big  Meeting  and  Chicago  has  already  welcomed 
several  prominent  canners,  particularly  from  the 
Pacific  Coast.  Some  dozen  or  more  have  been  noted 
around  and  among  the  trade.  One  of  the  visitors  re¬ 
marked  that  he  hoped  the  Big  Show  would  not  be  taken 
over  completely  by  the  Bold  Lochinvar  from  Minnesota 
and  the  Placid  Professor  from  Michigan. 

GENERAL  MARKET — A  prominent  Indiana  can- 
ner  in  his  bulletin  to  the  trade  of  January  7  wrote  as 
follows : 

‘The  new  year  has  started  with  increased  de¬ 
mand  for  canned  foods  of  all  kinds.  Spot  stocks 
in  packers’  hands  are  decreasing  fast.  We  feel 
our  customers  should  place  orders  freely  to  cover 
their  actual  requirements  during  the  coming 
winter  and  spring  months  because  of  shortage  of 
stock  and  prices  on  most  items  are  below  reproduc¬ 
tion  cost. 

Tomato  Pulp,  which  is  required  for  the  packing 
of  so  many  items  is  almost  unobtainable.  Prices 
are  the  highest  in  many  years.  We  do  not  be¬ 


lieve  stocks  of  Tomato  Pulp  in  Indiana  are  more 
than  40  per  cent  of  an  average  year. 

Spot  Kraut  is  another  item  that  is  cleaning  up 
very  fast.  Most  packers  have  already  increased 
prices;  others  must  do  so  or  sell  out  completely 
soon.” 

TOMATOES — Brokers  report  it  is  difficult  to  find 
sizeable  lots  of  No.  2  tin  standard  tomatoes  in  Indiana 
at  85  cents  f.  o.  b.  factory.  Most  of  the  canners  from 
Hoosierdom  and  surrounding  States  are  holding  at 
90  cents.  No.  2i/^  tin  standards  are  all  but  cleaned  up 
and  what  is  left  are  ex-standards.  These  range  from 
$1.20  to  $1.25.  No.  10  tins  have  not  been  in  much 
call  or  demand  since  the  new  year,  the  market  though 
remains  strong  at  $4.25  for  standards. 

PEAS — The  first  future  prices  came  from  Maryland, 
but  have  not  excited  even  a  ripple.  Buyers  claim  that 
it  is  too  early  and  will  await  developments.  Prices 
referred  to  were : 

No.  2  tin  Standard  Maryland  Early  Junes . 871/4 

No.  2  tin  Standard  Maryland  Sifted  Early  June  .921/4 
f.  o.  b.  Maryland  cannery,  shipment  when  packed,  early 
in  June,  etc. 

Spot  peas  have  had  excellent  call  since  trading  re¬ 
sumed.  Wisconsin  canners  have  sold  readily  at  $1.20- 
$1.25  for  No.  2  tin  standard  and  ex-standard.  No.  5 
and  No.  6  sieve  sweet  peas.  Some  interest  has  also 
been  noted  in  No.  2  tin  fancy  No.  3  sieve  sweet  peas 
at  $1.55  to  $1.60,  f.  o.  b.  Wisconsin  cannery. 

CORN — This  market  remains  unchanged.  No.  2  tin 
standard  is  by  no  means  plentiful  and  ranges  at  around 
$1.05  f.  o.  b.  Middle-Western  factory  points.  The 
scarcity  of  No.  1  tin  corn  has  been  noted  and  the  last 
sale  of  record  was  No.  1  Fancy  Illinois  Golden  Bantam 
at  90  cents. 

PEARS — ^As  was  expected,  the  California  Packing  . 
Corporation  and  Libby,  McNeil  &  Libby  reduced  their 
prices  on  the  various  sizes  and  grades  of  pears  as 
packed  on  the  Pacific  Coast.  That  doesn’t  mean  much 
because  those  two  firms  had  prices  too  high  to  go  with. 
Other  pear  canners  seem  content  in  the  thought  that 
they  will  be  able  to  work  off  their  small  remaining  un¬ 
sold  stocks  at  not  less  than  $1.75  basis  for  No.  2V4 
Choice. 

CALIFORNIA  PEACHES— Control  or  no  control 
for  1935  ?  That  seems  to  be  the  question.  The  general 
opinion  is  that,  control  will  be  out  for  the  coming 
season  and  canners  will  be  required  to  pay  only  a  cer¬ 
tain  minimum  base  price  for  the  fruit.  Before  the 
Convention  is  over,  further  light  will  undoubtedly  have 
been  shed  upon  the  subject. 

Meanwhile  the  spot  market  continues  firm,  but  buy¬ 
ing  has  been  limited  thus  far  in  January. 

GRAPEFRUIT — A  stiff  market  prevails  in  Florida 
on  the  fresh  fruit.  Those  growers  fortunate  in  having 
escaped  damage  from  the  big  freeze,  are  not  selling 
their  fruit  at  any  price.  In  fact,  there  is  talk  that  the 
grower  will  get  from  $2.00  per  field  box,  basis — up. 
If  the  canner  ever  has  to  pay  anything  like  that,  the 
market  on  the  canned  item  will  sure  go  sky-rocketing. 
Some  business  has  been  passing  in  Chicago  during  the 
past  week,  basis  $1.05  f.  o.  b.  Tampa  for  No.  2  Fancy 
Grapefruit  Hearts.  Grapefruit  juice  also  has  been  in 
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good  demand  and  prices  have  been  marked  up  a  nickel 
a  dozen  on  the  various  sizes.  The  situation  is  strong 
ahead. 

jt  j* 

GULF  STATES  MARKET 

By  “BAYOU” 

Special  Correspondent  of  “The  Canning  Trade" 

Better  Shrimp  Receipts — Canners  Busy — Needed  to  Replace 
Depleted  Stocks — Oyster  Canning  on  a  Steady  Scale — Quality 
Good — A  Political  Touch 

Mobile,  Ala.,  January  10,  1935. 

SHRIMP — The  shrimp  pack  in  this  section  took  a 
spurt  this  past  week,  as  shrimp  hit  in  the  Gulf  and 
the  canneries  were  able  to  get  enough  shrimp  to 
operate  two  days.  This  together  with  the  oyster  can¬ 
ning  operations  presented  very  busy  scenes  about  the 
sea  food  canning  communities  of  this  section.  The 
shrimp  were  large  size  and  while  not  of  the  extra  big 
“Jumbo  variety,  yet  they  class  as  large  in  this  locality. 

And  were  the  canners  glad  to  get  this  strike  of 
shrimp.  They  sure  were,  because  these  were  the  first 
shrimp  received  in  ten  days  and  the  stock  of  canned 
shrimp  in  the  warehouse  of  the  packers  is  running 
low.  The  raw  headless  shrimp  market  was  pretty  well 
cleaned  up  on  fresh  shrimp  and  a  good  portion  of  the 
shrimp  caught  were  shipped  out  raw  headless,  which 
reduced  the  supply  of  raw  material  for  the  canneries. 

Due  to  the  scarcity  of  shrimp  the  past  ten  days,  a 
good  many  frozen  shrimp  moved  out  of  storage  to 
supply  the  demand  of  raw  shrimp. 

Both  the  freezing  process  and  the  canning  process 
has  enabled  the  housewife  to  serve  delicious  sea  foods 
on  her  table  in  season  and  out  of  season. 

The  consumption  of  frozen  and  canned  sea  foods  has 
not  reached  its  peak  and  one  of  the  reasons  is  that  not 
enough  importance  has  been  stressed  on  the  selection 
of  the  product  to  be  frozen  or  canned. 

In  other  words,  in  order  to  turn  out  a  first  class 
frozen  or  canned  product,  you  must  have  an  absolutely 
fresh  product  to  freeze  or  can,  therefore,  sea  food 
dealers  and  canners  should  be  constantly  on  the  watch 
to  see  that  only  strictly  first  class  fresh  stuff  is  frozen 
or  canned.  When  this  is  generally  done  by  dealers  and 
canners,  then  the  housewife  can  depend  on  getting 
uniform,  first  class  grade  of  food  and  the  consumption 
of  frozen  and  canned  foods  will  increase  one  hundred 
per  cent. 

The  market  on  canned  shrimp  is  firm,  prices  ranging 
from  $1.05  per  dozen  to  $1.15,  according  to  grade,  and 
some  of  the  fancy,  specially  packed  varieties  bring 
$1.20  per  dozen,  f.  o.  b.  cannery. 

OYSTERS — The  oyster  pack  is  moving  very  satis¬ 
factory  and  while  there  are  no  large  quantities  of 
oysters  being  canned,  yet  it  is  as  good  as  can  be  ex¬ 
pected  at  this  stage  of  the  game. 

The  oysters  are  in  good  shape,  which  enables  the 
canners  to  get  a  good  yield  and  they  show  up  excep¬ 
tionally  well  in  the  cans. 


The  weather,  too,  is  favorable  for  canning  and  as 
greater  efforts  are  being  made  this  year  to  get  oysters 
in  the  can  with  the  least  delay  possible,  the  cove  . 
oysters  turned  out  by  the  packers  of  this  section  this  L 
season  will  be  superior  to  anything  packed  before.  * 
The  American  housewife  already  has  the  reputation 
of  being  very  efficient  with  the  can  opener  and  packers  K 
can  make  her  one  hundred  per  cent  more  efficient  if  ^ 
every  canner,  without  exception,  would  see  that  only 
first  class  fresh  stuff  goes  into  the  cans  they  pack.  I 
Canners  report  a  very  satisfactory  movement  of  cove 
oysters  and  the  price  is  $1.05  per  dozen  for  five  ounce, 
and  $2.10  per  dozen  for  ten  ounce,  f.  o.  b.  factory. 

BILOXIANS  CAN  POLITICIANS  AS  WELL  AS  K 
SEA  FOODS — A  Mobile  Register  report  says  that 
John  O’Keefe  was  elected  Mayor  of  Biloxi,  Mississippi,  ^ 
and  F.  A.  Tucie,  city  commissioner,  in  the  August  M 
primaries  to  succeed  H.  Hart  Chinn,  as  Mayor,  and 
W.  L.  Parks  as  commissioner.  However,  Mayor  Chinn 
contended  that  the  Mayor-elect  and  the  Commissioner-  k 
elect  were  both  disqualified  by  irregular  tax  payments  * 
and  made  it  known  to  the  newly  elected  city  adminis¬ 
tration  that  he  would  not  relinquish  the  office  of  Mayor  ^ 
of  Biloxi  and  not  surrender  the  City  Hall  to  the  new 
administrators.  This  looked  like  plenty  of  trouble 
ahead  and  possibly  bloodshed. 

Nevertheless,  in  the  early  morning  hours  of  January  H 
7,  the  day  scheduled  for  the  new  city  administrators  to 
take  office,  the  newspaper  reports  that  with  guns 
bristling,  the  new  commissioners,  headed  by  Mayor-  ^ 
elect  O’Keefe,  were  sworn  into  office  by  a  justice  of  the 
peace  at  a  sea  food  packing  plant  before  some  of  the 
new  Mayor’s  supporters  and  the  crowd,  headed  by 
armed  deputies  marched  on  the  City  Hall. 

O’Keefe  took  charge  with  Commissioner  F.  A.  Tucie, 
elected  along  with  him,  and  John  A.  Swanny,  a  hold¬ 
over  from  the  Chinn  administration. 

There  was  no  shooting  and  O’Keefe  described  the 
surrender  as  peaceably  effected  by  his  force.  This  goes 
to  show  that  those  Biloxi  folks  are  not  only  experts 
at  canning  sea  foods,  but  they  can  also  make  a  mighty 
good  job  of  canning  politicians. 

Congratulations  and  good  wishes  to  the  new  ad¬ 
ministration  ! 

Jt  jt 

CALIFORNIA  MARKET 

By “BERKELEY” 

Special  Correspondent  of  “The  Canning  Trade" 

New  Price  Lists  Show  But  Few  Changes — Withdrawals  Promi¬ 
nent — Pears  Back  to  Opening  Prices — Asparagus  Closely 
Cleaned  Up — Olive  Prices — Tomatoes  Firm — Sardines  in  Pure 
Olive  Oil — Salmon  Firm 

San  Francisco,  January  10,  1935. 

EW  PRICES — New  price  lists  made  their 
appearance  promptly  on  schedule  the  first  busi¬ 
ness  day  of  the  new  year  and,  in  general,  were  I 
just  about  as  expected.  Comparatively  few  changes  in  | 
prices  were  made  and  these  were  not  at  all  drastic.  I 
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The  interest  of  the  trade  seems  to  be  centering  more 
on  the  withdrawals  than  on  prices  and  these  indicate 
that  many  lines  have  been  sold  up  more  closely  than 
had  been  appreciated.  Here  and  there,  items  which 
had  been  withdrawn  earlier  in  the  season  found  their 
way  back  into  the  lists  and  there  has  been  consider¬ 
able  business  done  during  the  week  on  small  lots  of 
canned  products  which  have  been  difficult  to  locate  in 
recent  weeks. 

PEARS — The  most  general  of  the  price  changes 
have  been  on  Bartlett  pears,  many  canners  having 
gone  back  to  opening  list  quotations.  These  recessions 
amount  to  5  and  10  cents  a  dozen  on  the  No.  2  and 
No.  21/2  sizes  and  to  25  cents  on  No.  10s.  Canners  have 
been  making  concessions  on  this  item  for  some  time 
so  that  the  price  changes  do  not  mean  a  break  in  the 
market,  but  simply  reflect  the  softening  trend  that  has 
been  under  way  for  several  weeks.  The  new  lists  show 
quite  a  few  withdrawals  in  apricots  and  cherries,  but 
peach  lists  are  largely  as  they  have  been  for  some  time. 

ASPARAGUS — The  new  list  of  the  California 
Packing  Corporation  on  Del  Monte  asparagus  indicates 
a  remarkably  close  cleanup.  In  No.  2Vo  square  tins 
peeled  asparagus  but  one  item  remains  out  of  eight, 
this  being  Giant  green.  In  unpeeled  in  the  same  size 
container  all  eight  items  are  sold  out  and  in  No.  1 
square  tips  only  Colossal  and  Mammoth  green  are 
to  be  had.  In  Picnic  tin  tips  only  Mammoth  are  still 
available.  All  Green  asparagus  is  still  to  be  had  in 
most  items. 

OLIVES — Spot  prices  on  California  ripe  olives  have 
been  put  out  by  several  concerns  and  are  more  uniform 
than  usual.  The  California  Packing  Corporation  is 
quoting  Del  Monte  brand  in  No.  1  tall  tins,  as  follows : 
Medium,  $1.40;  Large,  $1.50;  Extra  Large,  $1.60; 
Mammoth,  $1.70;  Giant,  $1.80;  Jumbo,  $1.90;  Colossal, 
$2.35,  and  Super  Colossal,  $2.60. 

TOMATOES — Solid  pack  tomatoes  are  showing 
added  strength  in  this  market  and  some  packers  are 
confining  offers  to  No.  2  and  No.  2t/4  tins.  Featured 
brands  are  quoted  in  these  sizes  respectively  at  $1.15 
and  $1.25.  The  full  list  is  available  in  tomatoes  with 
puree,  with  the  larger  packers  quoting  No.  1  at  771/2 
cents.  No.  2  at  871/4  cents.  No.  21/4  at  $1.10  and  No.  10 
at  $3.75. 

SARDINES — The  California  Packing  Corporation 
is  directing  attention  to  its  Del  Monte  brand  No.  1/4 
small  California  sardines  packed  in  pure  olive  oil  and 
jobbers  are  being  urged  to  cut  samples  of  this  product, 
which  has  been  greatly  improved,  to  demonstrate  its 
quality.  Small  8/11  are  quoted  at  $1,021/4,  f.  o.  b.  San 
Diego  or  San  Pedro,  with  Medium  5/7  quoted  at  971/2 
cents.  No.  1  Ovals,  packed  in  tomato  or  mustard  sauce, 
are  quoted  at  771/4  cents.  The  prices  quoted  are  for 
shipment  prior  to  February  20. 

PIMIENTOS — California  red  pimientos  have  be¬ 
come  quite  an  item  with  some  California  packers  and 
revised  prices  were  put  out  the  first  of  the  year.  Fea¬ 
tured  brands  are  quoted  largely  at  75  cents  a  dozen  for 
4-ounce  tins  and  $1.25  for  7i/4-ounce  tins. 


SALMON — ^While  prices  on  fancy  salmon  remain 
unchanged,  stocks  are  firmly  held.  Canners  hold  that 
heavy  packs  of  this  fish  are  largely  at  an  end  and 
point  to  the  new  fishing  regulations  on  the  Columbia 
River  and  demands  for  similar  regulations  for  Alaska 
as  steps  toward  smaller  output  and  higher  costs. 

jt  ^ 

'GRAMS  oF  INTEREST 

THE  CALIFORNIA  OLIVE  CONTROL  COM- 
MITTEE,  administering  the  marketing  agreement  and 
license  for  the  California  ripe  olive  canning  industry, 
has  ruled  that  no  olive  canner  may  make  any  payment 
to  a  trade  buyer  for  advertising  or  promotional  serv¬ 
ices,  except  in  line  with  a  written  agreement  separate 
from  the  sale  of  goods  and  specifically  setting  forth 
the  services  to  be  rendered.  Canners  may  finance  ad¬ 
vertising  through  distributors,  but  only  on  the  basis 
of  reimbursement  for  actual  expenses.  Chas.  W. 
Cleary,  of  San  Francisco,  is  manager  of  the  control 
committee. 

EDWARD  W.  RABER,  of  Milwaukee,  Wisconsin, 
has  been  appointed  Eastern  Representative  of  Gallatin 
Valley  Seed  Company,  of  Bozeman,  Montana,  to  fill 
the  vacancy  caused  by  the  recent  death  of  his  brother, 
Fred.  Ed,  as  he  is  generally  known  among  his  canner 
friends,  for  years  conducted  a  field  brokerage  office 
under  his  own  name.  Recently  he  has  been  employed 
by  Douglas-Guardian  Warehouse  Company,  and  has 
resigned  this  position  to  take  charge  of  the  Bozeman 
firm’s  Milwaukee  office. 

THAT  THE  COLUMBIA  RIVER,  which  has  pro¬ 
duced  more  salmon  than  any  other  river  in  the  world, 
and  still  is  the  greatest  producer,  may  lose  this  dis¬ 
tinction  as  a  result  of  the  construction  of  the  Bonne¬ 
ville  and  Grand  Coulee  dams,  is  the  warning  of  Dr. 
Lawrence  C.  Griffin,  of  Reed  College,  Portland,  Oregon. 
This  authority  says  that  the  dams  will  stop  or  hinder 
migration  of  salmon  to  the  spawning  grounds  and 
will  interfere  with  the  journey  of  the  young  fish  to 
the  lower  stretches  of  the  river.  The  value  of  the  fish 
taken  annually  in  this  steram  is  $25,000,000  or  more. 

MOTORIZED  REDUCERS  ANNOUNCED  BY 
LINK-BELT.  In  order  to  meet  the  growing  demand 
for  still  greater  compactness  and  economy  in  self- 
contained  enclosed  speed  reducing  units,  Link-Belt 
Company,  Philadelphia,  Chicago,  San  Francisco,  an¬ 
nounces  that  it  is  placing  on  the  market  a  new  line  of 
Motorized  Helical-Gear  Reducers,  an  outstanding  fea¬ 
ture  of  which  is  the  unusual  accessibility  of  the  motor 
and  the  high  speed  gears.  A  standard  round-frame 
motor  conforming  with  National  Electrical  Manufac¬ 
turers’  Association  specifications,  is  secured  firmly  to 
side  of  reducer  housing  by  means  of  an  adapter  cast¬ 
ing,  which  supports  the  motor  shaft  in  over-size  anti¬ 
friction  bearings  close  to  the  pinion,  thus  assuring  good 
alignment  and  proper  mesh  of  pinion  with  its  mate. 
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The  complete  motor,  with  adapter  and  motor  pinion, 
may  be  removed  as  a  unit  for  inspection  or  mainten¬ 
ance,  without  disturbing  the  alignment  of  the  motor, 
or  of  the  gears  remaining  in  the  reducer  housing;  in 
fact,  the  motor  pinion  and  gear  are  removable  without 
disconnecting  the  driven  machine  or  disturbing  the  low 
speed  gears. 

THE  WHOLESALE  GROCERY  HOUSE  of  Louis 
T.  Snow  &  Company,  for  years  located  at  235  Front 
St.,  San  Francisco,  California,  has  moved  to  new 
quarters  at  Second  and  Bryant  Streets. 

CONTINENTAL  CAN  COMPANY,  INC.,  made  a 
special  Christmas  distribution  to  each  of  its  more  than 
11,000  employees,  the  total  amount  of  which  will  exceed 
$200,000,  according  to  0.  C.  Huffman,  President  of 
the  Company.  “All  wage  earners  employed  before 
September  1st  received  two  full  days’  pay,  and  salaried 
workers  employed  before  that  date  received  one  week’s 
salary,  with  a  maximum  to  any  one  employee  of  $100, 
with  those  employed  after  September  1st  receiving 
one-half  these  amounts,”  Mr.  Huffman  stated.  “Our 
purpose  in  making  this  distribution  to  the  employees 
was  to  give  to  each  of  them  a  small  token  expressive 
of  the  holiday  season,  and  of  the  management’s  ap¬ 
preciation  for  their  efforts  and  splendid  co-operative 
spirit,  all  of  which  contributed  to  making  the  year 
1934  the  best  year  in  the  company’s  history,”  Mr. 
Huffman  concluded. 

ELMHURST  PACKERS,  INC.,  has  been  incorpor¬ 
ated  at  Oakland,  California,  with  a  capital  stock  of 
$100,000  to  conduct  a  canning  business.  The  in¬ 
corporators  are  M.  L.  Crimmins,  Jr.,  Atherton  (Menlo 
Park  P.  0.)  ;  Robert  C.  Green,  and  M.  E.  Jones. 

W.  K.  GEAREN,  who  has  been  purchasing  agent  for 
Van  Camp’s  for  a  number  of  years,  has  resigned  that 
position  and  has  organized  a  bean  jobbing  business 
under  his  own  name,  with  headquarters  in  Lansing, 
Michigan. 

ALAN  CUTLER,  one  of  the  organizers  of  the  Sutter 
Packing  Company,  Palo  Alto,  California,  and  who  has 
been  active  in  the  management  of  this  concern,  has 
retired  from  the  company.  He  has  been  succeeded  by 
Henry  Carmean. 

INDICATIVE  OF  A  POLICY  of  expansion  in  New 
England  territory,  comes  announcement  by  Metal 
Package  Corporation  of  its  acquisition  of  the  interests 
of  the  Colonial  Can  Company  of  Boston,  Massachusetts, 
effective  December  29th,  1934.  The  Colonial  Can  Com¬ 
pany,  hereafter  to  be  known  as  a  Division  of  the  Metal 
Package  Corporation,  is  one  of  the  old  New  England 
organizations,  having  been  active  operators  for  the 
past  30  years.  No  change  of  management  or  personnel 
is  contemplated. 

MRS.  FRANCES  HARVEY  BENTLEY,  for  40 
years  a  resident  of  Berkeley,  California,  passed  away 
at  her  home  in  this  city  just  before  Christmas  at  the 
venerable  age  of  94  years.  She  is  survived  by  a  son, 
E.  Edward  Bentley,  and  a  daughter,  Mary  I.  Bentley. 
She  was  also  the  mother  of  the  late  Robert  1.  Bentley, 
and  Charles  Harvey  Bentley,  both  executives  of  the 
California  Packing  Corporation. 


RECENT  CHANGES  in  the  Packers  Cans  Sales 
organization  of  the  American  Can  Company  have  been 
announced.  A.  H.  Nugent,  formerly  Central  District 
Sales  Manager  in  Chicago,  is  now  Assistant  General 
Manager!  of  Sales,  with  headquarters  in  New  York. 
J.  J.  Lynch  has  been  appointed  Central  District  Sales 
Manager  in  Chicago,  with  H.  L.  Huenink  and  L  .W. 
Graaskamp  as  Assistant  District  Sales  Managers.  E. 
S.  Reynolds,  formerly  of  New  York,  has  been  trans¬ 
ferred  to  Rochester,  New  York,  to  become  North¬ 
eastern  District  Sales  Manager,  succeeding  Harry 
Kaeselow,  who  has  been  appointed  to  the  General  Sales 
offices  in  New  York. 

MR.  M.  WEISE,  1801-69th  St.,  Brooklyn,  N.  Y.,  is 
interested  in  information  about  the  necessary  equip¬ 
ment  for  the  canning  of  fruits.  Mr.  Weise  did  not 
disclose  his  plans. 

FLOTILL  PRODUCTS,  INC.,  has  arranged  to  oper¬ 
ate  the  tomato  products  cannery  to  be  erected  at  South 
and  Fresno  Avenues,  Stockton,  California.  C.  C.  Clark 
is  field  manager. 

^  J.  ^ 

“TOM”  CRANWELL  IS  DEAD 

HOMAS  G.  CRANWELL,  director  of  Continental 
Can  Co.,  Inc.,  died  January  9  at  his  home  in 
Ventnor,  N.  J.,  after  an  illness  of  several  years’ 
duration.  Mr.  Cranwell  was  widely  known  in  this  in¬ 
dustry,  having  been  identified  during  most  of  his  busi¬ 
ness  career  with  the  can  manfacturing  and  allied 
industries. 

In  1889  he  founded  a  canned  foods  brokerage  firm 
bearing  his  own  name  in  Baltimore  and  from  1898  to 
1901  was  a  director  of  Norton  Tin  Plate  &  Can  Co., 
of  this  city.  Upon  the  merger  of  the  latter  company 
with  the  American  Can  Co.,  in  1901,  Mr.  Cranwell 
became  vice-president  of  American  Can  Co.,  in  which 
capacity  he  served  for  a  period  of  three  years. 

In  1904  he  was  one  of  the  organizers  of  the  Con¬ 
tinental  Can  Co.  and  served  as  its  president  until  1927, 
when  he  became  Chairman  of  the  Board.  Shortly 
thereafter,  due  to  illness,  Mr.  Cranwell  withdrew  from 
active  participation  in  the  management  of  the  com¬ 
pany,  but  continued  as  a  member  of  the  board  of 
directors  until  his  death. 

Mr.  Cranwell  was  72  years  old  at  the  time  of  his 
death. 

^  jt 

CANNERS’  CONVENTIONS 

JANUARY  13-18,  1935 — National  Canners,  National 

Brokers,  Canning  Machinery  and  Supplies,  Hotel 

Stevens,  Chicago.  Machinery  Show. 

FEBRUARY  19-20,  1935 — Virginia  Canners  at  Hotel 

Roanoke,  Virginia.  Annual. 
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CANNED  FOOD  PRICES 

Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  fiKures  corrected  by  these  Brokers:  tThomas  J.  Meehan  &  Co.,  *Howard  E.  Jones  &  Co.,  JHarry  H.  Mahool  &  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  fin  column  headed  “N.  Y.”  indicates  t.  o.  h.  factory. 


Canned  Vegetables 


Balto.  N.Y. 


ASPARAGUS*  (California) 

White  Colossal,  No.  2^...................... 

Peeled,  No.  2^4 . 

Large.  No.  2^................~......~~............ 

Peeled.  No.  2^4 . 

Medium,  No.  2V2 . 

Green  Mammoth,  No.  2,  round  cans 

Medium,  No.  2 . 

L.irge.  No.  2 . 

Tips,  White,  Mammoth,  No.  1  sq.... 

Small,  No.  1  sq . 

Green  Mammoth,  No.  1  sq . 

Small,  No.  1  sq . . . 


_  t2.46 

"'.'1'.'  t2"46 

2.’60  .’.’.‘.’Z! 

1.90  tZ.OO 


BAKED  BEANSt 

16  oz . 

No.  2V2  . 

No.  10  . 


.45 

.80 

2.86 


BEANSt 

Stringless  Stand.  Cut  Green,  No.  2  .75  t.72l/^ 


Standard  Cut  Green,  No.  10 .  3.50  t3.60 

Standard  Cut  Wax,  No.  2 . 86  ........ 

Standard  Cut  Wax,  No.  10 . 

Red  Kidney,  Standard,  No.  2 . 70  t»70 

Standard,  No.  10 .  3.75  t3.60 


LIMA  BEANSt  (F.  O.  B.  Factory) 

No.  2  Tiny  Green . 

No.  10  . 

No.  2  Medium  Green . 

No.  10  . . . 

No.  2  Green  and  White . 

No.  10  . 

No.  2  Fresh  White . 

No.  10  . 

Soaked.  No.  2........ . . 

BEETSt 

1.40  tl.80 

1.00  . 

1.16  . 

3.60  . 

.76  . 

1.00  _ 

8.26  . . 


Ral>y,  No.  2 . 

Wliole,  No.  2 . 

Whole.  No.  2Vi- 
Whole.  No.  10. 

Cut,  No.  2 . 

Cut,  No.  2% . 

Cut,  No.  10 . 


1.40  tl.35 


1.20  tl-10 


.90 


.85  t.75 

4.00  . 


CARROTSt 


Standard  Sliced,  No.  2 . .  .76  ....... 

Sliced,  No.  10 . . .  8.76  - 

Standard,  Diced,  No.  2 . 70  ....... 

Diced,  No.  10 .  3.36  . 


CORNt 


Golden  Bar  tarn.  Fancy,  No.  2. 


Extra  Standard,  No.  10 . 

Shoepeg,  Fancy,  No.  2 . .  1.36  . 

Extra  Standard,  No.  2 .  1.26  ........ 

Standard,  No.  2 .  1.16  ........ 

Crushed,  Fancy,  No.  2 . .  ........ 

Extra  Standard,  No  .2 .  1.07^ . 

Standard,  No.  2 .  1.00  tl.OO 

Standard,  No.  10 .  6.26  . 

HOMINYt 

Standard  Split,  No.  2,  TaU - - 60 - 

No.  2V>  . - 

No.  10  .  3.00  . 

MIXED  VEGETABLBSt 

Standard,  No.  2 . 70 

No.  10  .  8.76 - 

Fancy,  No.  2 . 80  ........ 

No.  10  . 4.26  - 

OKRA  AND  TOMATOESt 

Standard,  No.  2 . .  ........ 

No.  10  .  . 


PEASt  (Baltimore  pricee,  new  pack) 

No.  1  Petit  Pois . 

No.  2  Fancy  Sweets,  2s . 

No.  2  Fancy  Sweets,  Ss . 

No.  2  Fancy  Sweets,  4s . 

No.  2  Fancy  Sweets,  6s . 

No.  2  Std.  Sweets,  6s . 


No.  1  Early  June,  4s . 76  . 

No.  2  Std.  Alaskas,  Is . 

No.  2  Std.  Alaskas,  2s .  1.35  . 

No.  2  Std.  Alaskas,  3s .  1.20  tl.l6 

No.  2  Std.  Alaskas,  4s .  1.10  tl.06 

No.  10  Std.  Alaskas,  2s . 

No.  10  Std.  Alaskas,  38 .  6.76  . 

No.  10  Std.  Alaskas,  4s .  6.25  . 

PUMPKIN* 

Standard,  No.  2% . .76  _ 

No.  3  . .  .86 

■  No.  10  _ 2.76  _ 


CANNED  VEGETABLES— Continaed 

Balto.  N.Y. 


SAUER  KRAUT* 

Standard,  No.  2 . . . .  ....— 

No.  21/2  . 80  tl.l6 

No.  8  . . . 

No.  10  .  2.90  *3.76 

SPINACH* 

Standard.  No.  2 . 90  . 

No.  21^  . 1.20  tl.l6 

No.  3  . 

No.  10  . 4.00  *3.75 

California,  f.  o.  b.  Coast* 

Standard,  No.  2\li .  1.00  *1.16 

Standard.  No.  10 .  3.26  *3.76 

SUCCOTASH* 

Standard  Green  Corn,  Dried  Limas, 

No.  2  . 

Standard  Green  Corn,  Fresh  Limas, 

No.  2  .  1.06 

(Triple)  No.  2  (with  tomatoes) .  . . 

SWEET  POTATOES* 

Standard,  No.  2,  F.  O.  B.  Factory..  .65  . 

No.  2^  . 86  *.90 

No.  3  . 90  1.00 

No.  10  .  3.00  *3.00 

TOMATOES* 

Extra  Standard,  No.  1 . 60  . 

F.  O.  B.  County . 67V^ . 

No.  2  . 90  . 

F.  O.  B.  County . 86  ........ 

No.  3  .  1.30  . 

F.  O.  B.  County .  1.26  . 

No.  10  .  4.26  . 

F.  O.  B.  County .  4.16  . 

Standard,  No.  1 . 60  *.60 

F.  O.  B.  County . 62^  *.60 

No.  2  . 85  . 

F.  O.  B.  County . 82i^  *.82i/i 

No.  2Vj  .  1.1214 . 

F.  O.  B.  County .  1.10  . 

No.  3  .  1.171/2*1.16 

F.  O.  B.  County . 1.16  . 

No.  10  .  4.00  . 

F.  O.  B.  County .  3.75  *3.76 

TOMATO  PUREE*  (F.  O.  B.  Factory) 

Standard,  No.  1  Whole  Stock . 47^4 . 

No.  10,  Whole  Stock . 4.00  . 

Standard,  No.  1  Trimmings . 

No.  10  Trimmings . 

TOMATO  JUICE* 

No.  1  . 50  . 

No.  10  .  3.25  *3.00 

TURNIP  GREENS* 

No.  2  . 66  . 

No.  214  .  1.06  . 

No.  10  .  3.60  . 


CANNED  FRUITS— Continued 


PEARS* 

Balto. 

N.Y. 

Standards.  Keifer  No.  2,  in  syrup.... 

.  1.00 
5.00 
1.76 

2.00 

California  Bartletts,  Standard  244.. 
Fancy  . 

*1.75 

*2.10 

*1.85 

*6.76 

Standard,  No.  10......— 

PEACHES* 

California  Standard.  No.  244.  Y.  C. 

Choice,  No.  244,  Y.  C . 

Fancy,  No.  244.  Y.  C . 

Extra  Sliced  Yellow,  No.  1  Tails . 

Seconds,  Yellow,  No.  8 . . 

1.86 

2.10 

*1.65 

+1.75 

*1.95 

Pies,  Unpeeled,  No.  8 . 

Peeled.  No.  10,  Solid  Pack . 

*4.26 

PINEAPPLE* 

Hawaiian  Sliced.  Extra,  No.  244 

Sliced.  Standard.  No.  . 

Sliced,  Extra.  No.  2 . 

2.26 

*1.80 

*1.70 

*1.60 

*1.46 

Shredded,  Syrup,  No.  10......— 

Crushed,  Extra,  No.  10 . 

Eastern  Pie.  Water.  No.  10 . 

6.76 

*6.26 

Porto  Rico.  No.  10 . 

RASPBERRIES* 

Black  Wsrter,  No.  2 . 

Red,  Water,  No.  2 . 

Black,  Syrup,  No.  2.. 

Red,  Syrup,  No.  2 . . 

Red,  Water,  No.  10 . .  __ 

STRAWBERRIES* 

Preserved,  No.  1 . . 

Preserved,  No.  2 . . 

Extra,  Preserved,  No.  1 . . 

Extra,  Preserved,  No.  2 . .  . 

Standard  Water,  No.  10........... . . . . 

FRUITS  FOR  SALAD* 

Fancy,  No.  2% .  2.40  *2.60 

No.  lOs  . .  9.00  *8.60 


Canned  Fish 

HERRING  ROE* 

16  OB.,  Factory . .  ...... 

No.  2,  17-oz.  cans.  Factory........^........  ...... 

No.  2,  19-oz.  cans.  Factory.........^ . . 

LOBSTER* 


Flats,  1-lb.  cases,  1  doz. .  6.26 

i/4-lb.  cases,  1  doz . . .  3.26 

^4-lb.  cases,  1  doz . 


OYSTERS* 


Canned  Fruits 

APPLES*  (F.  O.  B.  Factory) 


Maine,  No.  10 . 

.viichigan.  No.  10 . 

New  York,  No.  10 . 

Pennsylvania,  No.  10,  water .  3.60  3.60 

Pa.,  No.  3 . - 

Pa.,  No.  10,  solid  pack .  3.90  . 

APRICOTS*  (California) 

Choice,  No.  2V2 .  2.60  *2.60 

Fancy,  No.  2>4 .  ~...... 

BLACKBERRIES* 

Standard,  No.  2 . 

No.  3  . 

No.  10  water .  6.00  . 

No.  2,  Preserved...........— — 

No.  2,  in  Syrup . . . 

BLUEBERRIES* 

Maine,  No.  2 . 

No.  10  .  6.76  *6.00 

CHERRIES* 

Standard  Red,  Water,  No.  2 . 

White  Syrup,  No.  2 . 

Extra  PreeerveU,  No.  2 . 

N.  Y.  Red  S.  Pitted,  No.  10 .  6.26  - 

California  Standard,  2% .  *2.10 

Choice,  No.  2^4 .  *2.30 

Fancy,  No.  2% .  *2.45 

GOOSEBERRIES* 


Standard  No.  2.... 

No.  10  . 

GRAPE  FRUIT* 

8  oz . 

No.  2  . 

No.  6  _ 

No.  1  Juice.....—. 
No.  2  Juice....—.. 
Mo.  6  Juice . — 


Standard,  4  oz . . .  1.00  . 

5  oz . 1.10  *1.10 

8  oz .  1.86  . 

10  oz . 2.10  *2.20 

Selects,  6  oz..............................— _ 

SALMONS 

•Red  Alaskas,  Tall  No.  1 .  1.6744*1.70 

Flat.  No.  44 .  *2.35 

Cohoes.  Tall,  No.  1 .  1.4244*1.30 

Flat,  No.  1 .  1.66  *1.60 

Flat,  No.  44 .  1.1744*1.10 

Pink,  Tall,  No.  1 .  1.0744*1.00 

Pink,  Flat.  No.  V2 . 80  . 

Sockeye  Flat,  No.  1 .  2.9244*2.75 

Flat,  No.  44 .  1.86  . 

Chums,  Tall .  1.00  *.90 

Medium,  Red,  Tall .  1.22  44*1.26 

SHRIMPS 

Dry.  No.  1 . — .  1.10  *1.16 

Wet,  No.  1,  Large .  1.10  *1.20 

SARDINES  (Domestic),  per  case  S 

44  Oil,  keyless .  2.60  *2.76 

44  Oil,  keys .  2.90  *3.20 

Oil,  Tomato,  Carton . *3.60 

44  Oil.  Carton .  3.26  *3.46 

44  Mustard,  keyless . .*. 2.60  *3.20 

%  Mustard,  keyless .  2.35  . 

California  Oval,  No.  1,  24*8 .  1.60  . . 

TUNA  FISHS  (California),  per  case 

White,  448  . — . .  7.80  — 

White.  Is  .  13.66  - 

Blue  Fin,  44s..........~............... .  4.86  — 

Striped,  44s  .  3.8'744 . 

Striped,  448  . — .  4.70  . 

Striped,  Is  .  8.36  . 

Yellow,  44s,  Fancy .  4.66  ....... 

Yellows,  448,  Fancy — — - .......  7.30  — .. 

Yellow,  Is  -  18.66  - 


28 


THE  CANNING  TRADE 


January  H,  1935 


JUDGE 

SYRUPER 


Using  the  Cutler  Method  of 
concentrated  syrup  for  all  grades. 

Unlimited  capacity  in  number 
of  cans  per  minute. 

Instant  change  from  one  grade 
to  another.  Every  can  full  with 
uniform  cut  outs. 

No  mashed  fruit  or  cans. 

Automatic  throughout. 

Syrup  to  suit  the  fruit. 

No  waste. 

E.  J.  JUDGE 

SyruperSf  Clutches,  Timers, 

P.  O.  Box  238  Alameda,  Calif. 

Canadian  Agents 

Canners  Machinery  Ltd.,  Simcoe,  Ont.  Can. 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor. 

Relax  your  mind — and  your  body.  You'll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  are  welcome. 


SPEAKS  IN  FUTURE  TENSE 

“I’m  happy  and  all  that,  of  course,  old  chap;  still 
I  wish  my  wife  wouldn’t  talk  so  much  about  her  last 
husband.” 

“Forget  it !  Mine’s  always  talking  about  her  next.” 

Editor:  “Do  you  know  how  to  run  a  newspaper?” 

Applicant:  “No,  sir.” 

Editor:  “Well,  I’ll  try  you.  I  guess  you’ve  had  ex¬ 
perience.” 

“I’ll  get  square  with  you.” 

“Good.  I’m  tired  of  seeing  you  round.” 

Householder  (hearing  noise  downstairs)  —  Who’s 
down  there? 

Burglar  (with  great  presence  of  mind) — This  is  sta¬ 
tion  KDKA  now  signing  off  until  tomorrow  morning  at 
eleven  o’clock.  Good  night,  everybody. 

Father — Can  you  give  my  daughter  the  luxuries  to 
which  she  has  been  accustomed? 

Suitor — Not  much  longer.  That’s  why  I  want  to  get 
married. 

LIKE  TO  BE  SURE  THEY’RE  WANTED 

“Can’t  something  be  done  for  that  ship  in  distress?” 
asked  an  old  lady  at  the  seaside. 

“It’s  all  right,  mam.  We  sent  a  line  to  the  crew  to 
come  ashore,”  said  the  surfman. 

Old  Lady  (excitedly)  :  “Good  gracious!  Must  they 
have  a  formal  invitation?” 

OSHKOSH  AGAIN 

Grandma  Jackson  and  her  young  grandson  were 
riding  on  a  train.  Grandma  had  dozed  and  suddenly 
she  sat  up.  “What  was  that  station  the  conductor 
called  ?”  she  asked  the  boy. 

“He  didn’t  announce  any  station;  he  just  put  his 
head  in  the  door  and  sneezed.” 

“Get  the  bundles  together  quickly,”  said  grandma. 
“This  is  Oshkosh.” 

PIN  A  MEDAL  ON  HIM 

Pretty  Girl :  It  must  have  taken  a  lot  of  courage  to 
rescue  me  as  you  did. 

Fireman:  Yeh.  I  had  to  knock  down  three  other 
guys  who  wanted  to  do  it. 

HIGH  EXPLOSIVE 

“What  caused  the  explosion  at  your  house?” 

“Powder  on  my  coat  sleeve.” 
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WHERE  TO  BUY 

the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADJUSTER,  for  Chain  Devices. 

Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Apple  Paring  Machines.  See  Paring  Mach. 

ASPARAGUS  MACHINERY 
Burton  Cook  &  Co.,  Rome,  N.  Y. 

BASKETS,  Picking. 

Planters  Mfg.  Co.,  Portsmouth,  Va. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

BEAN  CUTTERS,  Stringless. 

Burton  Cook  &  Co.,  Rome,  N.  Y. 

BEAN  NIPPER,  Green  String. 

B.  I.  Buck  Co.,  Woodberry,  Baltimore,  Md. 

BEAN  SNIPPERS,  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Cnapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Scott  Viner  Co.,  Columbus,  Ohio. 

BELTS,  Carrier,  Rubber,  Wire,  Etc. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robips  &  Co.,  Inc.,  Baltimore,  Md. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 

BLANCHERS,  Vegetable  and  Emit. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Blowers,  Pressure.  See  Pumps. 

BOILERS  AND  ENGINES,  Steam. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 

BOTTLERS’  MACHINERY. 

Karl  Kiefer  Mach.  Co.,  Cincinnati,  O. 

BOX  (Corrugated)  SEALING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper. 

BOXES.  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

BOXING  MACHINES. 

X.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fiber.  See  Corr..  Pai)er 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS,  Oil,  Gas,  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore  Md. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS’  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Can  Markers.  See  Stampers  and  Markers. 


CANS,  Tin,  All  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

Metal  Package  Corp.,  New  York-Baltimore. 

Phelps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  (^.,  Cambridge,  Md. 

CAN  WASHING  MACHINES. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Can  Stampers.  See  Stampers  and  Markers. 

CAPPING  MACHINES.  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 

CARRIERS  AND  CONVEYORS.  Gravity. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cartons.  See  Corrugated  Paper  Products. 
Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy. ;  for  bottling :  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHY.,  Fruit. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm  Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Rubins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 

CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Selis  Corp.,  Hoopeston,  Ill. 

CLOSING  MACHINES,  Open  Top  Cans. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS,  Canners. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cookers,  Retort.  See  Kettles,  Process. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

COPPER  COILS,  for  Tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp..  Hoopeston,  Ill. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis, 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  HUSKERS  AND  SILKERS. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Corn  Mixers  and  Agitators.  See  Corn  Cooker 
Fillers. 

Counters.  S<ie  Can  Counters. 

Countershafts.  See  Speed  Reg.  Devices. 

CRANES  AND  CARRYING  MACHINES. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cutters,  Corn.  See  Corn  Cutters. 

Cutters,  Kraut.  See  Kraut  Machinery. 

Cutters,  String  Bean.  See  String  Bean  Mchy. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 

Burton,  Cook  &  Co.,  Rome,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-S  3  Corp.,  Hoopeston,  Ill. 

DE''  -vATED  TIN  (or  Cans,  Caps,,  Etc.). 

Am  .can  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Dies.  Can.  See  Can  Makers’  Mchy. 

Double  Seaming  Machines.  See  Closing  Mach. 
Employers’  Time  Checks.  See  Stencils. 

ENAMELED  BUCKETS,  PAILS,  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Engines,  Steam.  See  Boilers  and  Engines. 
Enamel-Lined  Kettles.  See  Tanks. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md, 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Supplies. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

FIBRE  CONTAINERS  for  Food  (not  hermetic* 
ally  sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Fillers  and  Cookers.  See  Corn  Cooker-Fillers. 
Filling  Machines,  Bottles.  See  Bottlers’  Mchy. 

FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Sai,..n,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

Karl  Kiefer  Mach.  Co.,  Cincinnati,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Filling  Machine,  Syrup.  See  Syruping  Mach. 

FINISHING  MACHINES,  Catsup,  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  111. 
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WHERE  TO  BUY  — Continued 


GENERAL  AGENTS  for  Machinery  Mfrs. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Generators,  Electric.  See  Motors. 

GLASS-LINED  TANKS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Governors,  Steam.  See  Power  Plant  Equipment. 
Gravity  Carriers.  See  Carriers  and  Conveyors. 
Green  Corn  Huskers.  See  Corn  Huskers. 

Green  Pea  Cleaners.  See  Clean,  and  Grad.  Mchy. 

GUMS.  LabelinK. 

F.  G.  Findley  Co.,  Milwaukee,  Wis. 

Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkers.  See  Corn  Huskers. 

HYDRAULIC  CONVEYING  EQUIPMENT. 
Scott  Viner  Co.,  Columbus,  Ohio. 

INSURANCE,  Canners. 

Canners’  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KEITTLES,  Copper,  Plain  or  Jacketed. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Kettles,  Enameled.  See  Tanks,  Glass-Lined. 

KETTTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 


KNIVES,  Miscellaneous. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

LABELING  MACHINES. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Spragrue-Sells  Corp.,  Hoopeston,  Ill. 

Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

National  Color  Printing  Co.,  Baltimore,  Md. 
Simpson  &  Doeller  Co.,  Baltimore,  Md. 

U.  S.  Printing  &  Litho.  Co.,  Cincinnati,  Ohio. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 

MILK  CONDENSING  AND  CANNING  MCHY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

OYSTER  CANNERS’  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PASTE,  CANNERS’. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co..  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 


PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  111. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 
Washburn-Wilson  Seed  Co.,  Moscow,  Idaho. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair  Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  111. 

PINEAPPLE  MACHINERY. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PRESERVERS’  MACHINERY. 

Karl  Kiefer  Mach.  Co.,  Cincinnati,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Spragme-Sells  Corp.,  Hoopeston,  Ill. 

PULP  MACHINERY. 

Ayars  Machine  Co.  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind, 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Retort  Crates.  See  Kettles,  Process. 

SEALING  MACHINES,  Box. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers’  Mchy. 

SEEDS,  Canners’,  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 
Washburn-Wilson  Seed  Co.,  Moscow,  Idaho. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

SEED  TREATMENT. 

Bayer-Semesan  Co.,  Inc.,  Wilmington,  Del. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

SEIVES  AND  SCREENS. 

A.  K.  Robins  &  Co.,  Xnc.,  Baltimore,  Md. 

STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

SPEED  REGULATING  DEVICES  (for  Machines, 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Supply  House  and  General  Agents.  See  General 
Agents. 


STAMPERS  AND  MARKERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STENCILS,  Marking  Pots  .and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

B.  I.  Buck  Co.,  Woodberry,  Baltimore,  Md, 

Burton  Cook  &  Co.,  Rome,  N.  Y. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Calif. 

Karl  Kiefer  Mach.  Co.,  Cincinnati,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Tables,  Pickling.  See  Canners’  Machinery. 

TANKS,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS,  Glass  Lined,  Steel. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS,  Wooden. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Testers,  Can.  See  Can  Makers’  Machinery. 
Ticket  Punches.  See  Stencils. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  JUICE  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Karl  Kiefer  Mach.  Co.,  Cincinnati,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  PEELING  MACHINE. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Landsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Vaciable  Speed  Countershafts.  See  Speed  Reg. 

VEGETABLE  CUTTERS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Burton  Cook  &  Co.,  Rome,  N.  Y. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Washers,  Bottles.  See  Bottlers’  Machinery. 

WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS,  Fruit  Vegetables. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Washing  and  Scalding  Baskets.  See  Baskets. 
Windmills  and  Water  Supply  System.  See 
Tanks,  Wood. 
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THE  CAN  N  INC  TRADE 


CD\RKSBURG,WLV> 


PI.ANTS 

OF  THE 

PHELPS  GAN  GO 

MANUFACTURERS  OF 

TIN  CANS  . 

CAPACITY 600  MILLION  CANS  PER  YEAR 

MAIN  OFFICE 

M  OR^  M  D. 


WEIRTON.W.VA. 


REMODERNIZE 

FOR 

Better  Quality  —  Better  Satisfied  Customers  —  Better  Profits 

WITH 

HYDRAULIC  CONVEYING  EQUIPMENT 

A  new  Washing,  Elevating  and  Conveying  system  thoroughly  tested  under  the  fire 
of  actual  cannery  operation.  It  eliminates  losses.  Increases  production.  Greatly 
improves  factory  sanitation  and  working  conditions. 

^HYDRAULIC:  “That  science  of  liquids  in  motion  and  the  application 
of  the  forces  which  influence  the  motions  of  water  for  practical  purposes” 

Manufactured  b}f 

540  W.  POPLAR  AVE.  THE  SCOTT  VINER  CO.  columbus,  ohio 

MAKERS  OF  SCOTT  IMPROVED  GREEN  PEA  VINERS  &  VINER  FEEDERS 


The  Wilt  Resistant  Perfection 


H' ill  Resistant  Rer/ection  T^eas 


Asgrow  Seeds  are  Bred 


Days  from  Planting 
to  Canning 

Asgrow  Alaska  60 

Wisconsin  Early  Sweet  6 1 

Premium  Gem  64 

Green  Admiral  69 

Yellow  Admiral  69 

Resistant  Perfection  70 

Senator  7 1 

Alderman  74 

Prince  of  Wales  74 

Profusion  7  3 

Yorkshire  Hero  75 

Everbearing  76 

Stratagem  79 

The  latest  major  addition  to  the  list  of 
completely  resistant  varieties  of  peas  is  the 
Resistant  Perfection.  Bred  and  developed 
through  its  earliest  stages  by  the  Wiscon¬ 
sin  Experiment  Station,  it  represents  a 
praiseworthy  contribution  to  the  welfare  cf 
the  canning  industry.  Fully  equal  in  pro¬ 
ductivity  and  canning  quality  to  the  wide¬ 
ly  used,  susceptible  Perfection,  this  new 
Resistant  Perfection  permits  the  use  on 
partially  or  wholly  wilt-infested  soils  of 
this  most  important  sweet  variety  without 
sacrificing  yield  or  quality. 

Growing  contracts  for  Resistant  Per¬ 
fection  and  other  resistant  varieties  of  peas 
from  1935  crop  are  now  being  booked  by  us. 


-  -  -  I^ot  Just  Grown 


AaBortatfb  d^rom^rs,  JInr. 

Breeders  and  Growers  of  Seeds  For  Canners 

Npuj  ilanpn,  (Knnnprtirut 

BREEDING  STATIONS  and  PRODUCTION  BRANCHES  in  ELEVEN  STATES. 

DISTRIBUTING  BRANCH  WAREHOUSES  AT  ATLANTA.  GA.;  INDIANAPOLIS.  IND..  and  SALINAS,  CALIF. 


